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: A few turns of 
THIS HANDWHEEL: - + 


Turning this handwheel 
regulates the impression So ’ 
—saves packing changes metimes 
aud platen adjustments. 


? 


a turn or two of 


THIS ONE 


This handwheel keeps 
form and platen in exact 
alignment; used only 
when going from light to 
heavy stock or vice versa. 


) wasted in packing changes and platen 
Chat’s Ftandwheel adjustineuts io climninated, 7 
Lower Costs: With makeready time 
cut down, a bigger share of each day's 
press time goes into actual production 
of saleable printed impressions. j 
Write us, without obligation, for “the 
proof of the pudding”... an extremely — 
interesting printed demonstration J] 
showing exactly what results are “ 4 
sible when you use Handwheel q 


Impression Control.... 


as built into the New Craftsman 
Press with Rice Automatic Feeder. 
Better Presswork: With these hand- 
wheelsitisalwayseasyto keep formand 
platen in exact alignment, preventing 
slurs and uneven printing that come e 
from inaccurate impression. pression Control ... just one of the 

Faster. Makeready: With correct many outstanding features of the 

impression —e7 a matter of @ New Craftsman Press with Rice 

turning a handwheel, much time Automatic Feeder. a 
THE CHANDLER & PRICE COMPANY © CLEVELAND + OHIO } 


Printing Presses and Paper Cutters a 
Branch Offices and Display Rooms: NEW YORK, Grand Central Palace, 480 Lexington Avenue 
CHICAGO, Transportation Building, 608 South Dearborn Street ia 
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(Announcement 


tiie 


During the depression, happily now end- 
ing, progressive concerns have put forth 
great efforts toward improving their prod- 
ucts. The result is that the printing press 
concern which has been a leader for more 
than forty years takes this opportunity 
to announce: A new line of fully 
automatic typographic flat form presses 
built in single and two color units te 
print in accurate register at speeds here- 
tofore believed unobtainable for contin- 


uous comnimeocunl production. 


When attending the 1934 Century of 
Progress you are cordially invited to 
inspect our new line of high-speed 
automatic printing presses on display 
at 608 S. Dearborn Street, (hicago 


MIEHLE PRINTING PRESS 
& MFG. COMPANY 


14th Street and South Damen Avenue, Chicago, Til. 
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ROUSE SUPER-EFFICIE} 


THE BEST FOR OVER THIRTY YEARS 


“Che priceless ingredient of any oral r 


For thirty-five years ROUSE Tools have been built ups 
a standard—not down to a price. During all these yegy 
it has been our constant aim to produce the most agg, 
rate, most efficient and most durable tools possible, ay 
to sell them to the trade at consistently moderate pricg 
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Don’t let this chance slin—don't 9) 
PRICES GREATLY REDUCBHYI 





Rule Holder Movable to All Useful Angles 


@ THE IMPROVED ROUSE HAND MITERING MACHINE has a number} ¢ 
of recently designed and exclusive features, including a much simpler, more rugged } ¢ 
and convenient gauge mounted on a rectangular steel bar. The gauge sets instantly 
and locks automatically up to 83 picas by nonpareils —an increased capacity} 4 
23 picas, or 38 per cent. The Extension Gauge increases capacity to 144 picas. The } 1 
Point Gauge adjusts quickly and positively to points and quarter-points. The Table} j 
is indexed for, and Rule Holder is quickly moved and locked to, all useful angles § 


WITH EXTENSION GAUGE 
Regular Price . . . $48.00 RegularPrice . . . $58 
Sale Price . . . . 3§§0 Sale Price ... . 4 


SAVING . . . . . $12.60 SAVING . .. . « $350 


Don't be fooled by imitations . «3 
made only by H. B. Rouse & Co., 2214 Ward St., Chica 
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e : the honor and integrity of its maker” 


OLS ELIMINATE WASTE | 


NOW BETTER THAN EVER 


-Upti These super-efficient tools for printing craftsmen are now 
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Yeanl ofered for a limited time at about the prices of far inferior 
machines. Poor tools waste both time and energy. Why 


sacrifice efficiency for a few cents— why not pay a trifle 
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more and get the best tools that your money can buy? 


Hier from your regular dealer today 


URING JUNE AND JULY, 1934 





@ ROUSE AMERICAN LEAD AND RULE CUTTERS are universally con- 
ceded to be the best cutters made. Their popularity is due to the thorough work- 
manship and splendid materials used in their construction, as well as to their 
advanced design, which includes many time-saving and accuracy-insuring features. 
The No. 30 Cutter (shown above) has permanently accurate Gauges which set 
instantly and lock automatically up to 105 picas by nonpareils, and from 6 points 
to 45 picas by points. The No. 20 is the same as the No. 30 minus the point gauge. 


Regular Price, No. 20 . $29.00 
SalePrice . . . . 24.95 


i. .« « « « @ RSS 





mpold by representative dealers everywhere 


ULDE ADE 





Regular Price, No. 30 . $35.00 
Sale Price o «. * 's SR 


SAVING . .. . - $ 875 





Look for the name Rouse on every tool 
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A dozen NEW JORS A. 
all PROFITABLE and aif, 


Go out and pick them up. 
literally. “p. We mei 


The a duplicating machine js 
necessarily a rival of your printin 
It is a. feeder for it. si re 


not 
88, 


Of course, there are times when a job 
that should be printed is stencil dupli. 
cated. Much more often the job that is to 
be duplicated should be on a sheet with g 
printed heading. 


The words . . . REPORT .. . TO SALESMEN 
. . » PRICE LIST . . . ADVERTISING BULLETIN .,, 
INSTRUCTIONS ... RADIO PROGRAM . ., STA. 
TISTICS . . . printed at the head of sheets to 
be run on the office duplicating machine 
make them important, official, unmistak. 
able. They select their audience and will 
not be overlooked as quickly as a sheet 
with only typing on it. A heading... spz. 
CIAL DIRECTIONS . . . printed in a striking 
color may save hundreds of dollars in 
mistakes and lost motion. 


These new printing jobs can be sold to 
any concern that owns a stencil duplicating 
machine. Print the sheets, sell both the 
paper and your printing. Be the source of 
supply for the customer. And there is also 
the opportunity of suggesting that you 
print some regular company letterheads 
on Hammermill Mimeograph when print 
ing a supply on Hammermill Bond. It 
means an additional job and more profit. 
When you recommend that your customers 
send out better looking duplicated, copies, 
recommend that the paper for these copies 
should be a better mimeograph paper— 
Hammermill Mimeograph. 


MIMEOGRAPH 


a superior Mimeo-bom 
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in M Aan idea to sell 40 
vil You will find that Hammermill Mimeo- 


leet graph Paper will work as well in your shop as SALES MANAGERS 


SPE: Hammermill Bond. “A comes in white, blue, 
‘in ink, buff, green and goldenrod, and two 

) i fnishes, Wove and Laid, the Laid Finish mak- OFFICE MANAGERS 
ing a particularly attractive sheet. 


ADVERTISING MEN 


1 to Your customers will be pleased with Ham- 
tin mermill Mimeograph. It offers them: 1. 
the Quicker penetration of mimeograph ink to RADIO STATIONS and 
e of prevent smudging. 2. Firmer surface to take 
also pen writing without feathering or striking any LARGE COMPANY 
you through and to make rich, clear black mimeo 
rads ink copies. 3. More copies per stencil because 


rint- of the absence of lint or fuzz. 4. Greater bulk, that is employing MANY 
. It rattle and snap, the feel of a Bond paper. 
ofit. 5. Faster production on the duplicating ma- PEOPLE or SELLING 
ners chine because the paper lies flat. 
oe Fill out the coupon and get acquainted to JOBBERS eee 
<a with the possibilities of selling printing on 

| Hammermill Mimeograph to your cus- 


tomers. RETAIL DEALERS 






GAM-MY 


yAMM E KR M] Ly : Hammermill Paper Company, Erie, Pa. 





- Please send me samples that will help sell 
I printed headings on HAMMERMILL MIMEO- 


MIMEOGRAPH =: 


1 Name 


: a I 
Mow ata new low price | potion 
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oday— 
more than evwer— 


™° FRANKLIN 
PRINTING 
CATALOG 


POINTS THE WAY? 


For more than seventeen years thousands of print- 
ers of America approved the Franklin Printing 
Catalog by using its schedules for determining 
prices on commercial printing and look to it today 
for just such information. They realize it is fair 
to both the buyer and the printer. 


To avoid possible code violations, embarrassment 
and misunderstandings, more and more printers 
are determining their prices from the schedules in 
the Franklin Printing Catalog, as it presents the 
best evidence obtainable for full code compliance. 
There is no other service as reliable, satisfactory 
and generally endorsed. 


See your Code Authority or Trade 
Association for More Particulars 
or Write Direct to 


PORTE PUBLISHING COMPANY 


R. T. Porte, President 
SALT LAKE CITY, UTAH 


No other Industry has such a mighty aid as has Printing in the 
Franklin Printing Catalog—Famous Throughout the World. 






































oe y¥ 


VOLUME SIX 






NUMBER FIVE 





So. N I 


Types for Advertising..................5005 8 
Frederic W. Goudy 
The Halftone Screen in Photoengraving...... 12 


J. S. Mertle 


Graphic Artists’ Stake in Copyright Revision. . . 16 
Waldon Faweett 


The Private Plant...................cce0e; 18 
W. J. Garrity 
Composing Room Questions................. 20 
Haywood H. Hunt 
LT LETTS 22 
J. Gus Liebenow 
ci de Sk ula wh daa a aca 24 
Lee Hammond 
NR iis ca dine ok dw ais ee dewems 26 
E. Kenneth Hunt 
I 6k Sota ai pane ys wae J 28 
Frank V. Barhydt ~ 
| EE RS RS ee aac rere 30 
I Sc ry sch Gis nv a acon wnlehevecs 34 
Al. J. Hoerth 
Classified Advertising ..................00. 59 
Mme te Adwertioogs. 2... 2.0... ccc en iee 64 


This issue 51,310 copies 


“Re ae "Sheer Publishers Institute 
Controlled Circulation Audit 


The only publication in the graphic arts field that fur- 
nishes sworn evidence of the fact that copies are sent 
every issue into every graphic arts plant in the country. 














GRAPHIC 
ARTS 
MONTHLY 

























After You Have Read 
This Magazine— 


write us if you like it and 
then pass it along to others in 
your plant. Why not mark 
articles for special attention, 
and route as suggested below? 


(0 Manager Production 
Department 


(] Foreman Composing Room 
(CJ Foreman Press Room 


0 Foremen Linotype and 
Monotype Departments 


(0 Foreman Engraving 
Department 


(J Foreman Electrotype 
Foundry 


(] Foreman Bindery 
C] Purchasing Agent 
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By 
FREDERIC W. GOUDY 
Noted Type Designer 





RINT is the weapon of the 
merchant in the battle for busi- 
ness; it announces the newest 
events and recalls the oldest. 
But the mass of readers gives little 
thought or attention to the types em- 


ployed in print or realizes the strange- 
ness of their familiar forms. Of all the 
myriads of readers but few can draw 
correctly a lower case “a,” “b,” or “g,” or 
say with certainty which limb of a capi- 
tal “A,” or “U,” or “X” is the thicker. 
Yet everyone knows what type is — 
those twenty-six leaden soldiers that have 
conquered the world of thought. Many, 
however, are ignorant of the way that 
letters become printing types, indeed, it 
seems, almost, that many imagine types 
are hatched out of type boxes, or like 
Topsy, “just growed.” They do not 
realize that every type letter at some 
time or other has been drawn by a de- 
signer with more or less artistic ability, 
taste, and knowledge of letter develop- 
ment and letter traditions. 

The type designer has a hard row to 
hoe; he frequently creates a type face 
most admirable for the purpose for which 
he intended it, only to find it later em- 
ployed by printers in a way entirely 
foreign to his intentions, or for matter 














for which it is quite unsuitable, thus 
bringing upon the hapless wight a mea- 
sure of reproach not justly his due, He 
can not—nor can anyone —design a 
type of universal application, or one that 
will be correct for all purposes. The best 
he can do is to attempt to make his 
letter forms so simple, so legible, s 
dignified, and, maybe, so beautiful, as 
almost to be fool-proof. 

The history of the Roman alphabet is 
no mere record of bloodless facts; it is 
as dramatic and romantic as the history 
of mankind, and the story of letters is, 
like the story of mankind, a strange and 
eventful one. The individual letters of 
the alphabet which have come down to 
us, differ in meaning and purpose and 
vary also in form, but those forms have 
undergone little or no change since the 
invention of typography, although, for 
nearly five centuries, artists and printers 
have endeavored to give new expressions 
to them. 

For the advertiser, types are needed 
that will impress upon the min 
memory of the casual reader the names, 
and qualities, and desirability of the 
merchandise he offers, types that will 
create, too, an atmosphere of appeal in 
the merchant’s struggle for supremacy. 
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MODELS 
of , 

VANDERCOOK 

PROOF PRESSES 
hus Whatever your demands for good 
He proofs, there is a Vandercook model No. 3 Vandercook 
e that will meet your most exacting re- Many aw lange = 
“4 irements. use a INO. an eTcoo ° 
‘ gu Reasonably priced, it of- 
hi Perfect performing, simply-constructed fers. excellent printing 
a presses for the small printer . . . accu- agg ne: Pape cg 
as rate color register presses for the en- struction, and themoregh 
graver .. . high speed (40 proofs per _ ink distribution. 
4. minute) electric presses for the news- The low investment re- 
- paper publisher. quired will interest you. 
is, An obsolete model of a Proof Press may v 
_ be cutting in on your profits by slowing 
es up production. You should know about the latest developments 
a in proof presses. Just attach the coupon to your letterhead. 
ave 
the 
«| VANDERCOOK & SONS, INC. 
ers 

Mimwdé. cer tsot 
— odes Pract Press ens a 
ease niormation 

a 906 N. Kilpatrick Ave. on Vandercook Proof Presses. 
es, CHICAGO, ILL: 
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For advertising, our types may be 
drawn more freely in form than those 
types intended for fine bookwork, yet 
not necessarily giving them the freedom 
that is mere crudity of outline, but in- 
stead, they should be simple shapes of 
good proportions and character that do 
not depend upon bizarre or radical de- 
partures from accepted traditions for 
attention; at times, they may be of more 
novel construction if they still present a 
harmonious decorative aspect with no 
sacrifice of legibility when arranged 
thoughtfully. Let us consider, for ex- 
ample, a form of letter that for months 
has been enjoying a revival, an old 
type with a new name—the sans serif; 
its present vogue goes far beyond any 
use that might have been imagined for 
it in its more degenerate days. Analyzing 
the sans serif types we find some of the 
romance previously mentioned; they have 


‘a very respectable lineage that reaches 


for its beginnings even farther into the 
dim past than the more familiar roman 














pent, cold and wet, in the open air, But | 
nee of the weather; my imagination was 
espair. [considered the being whom | had 
ndowed with the willand power to effect 
the deed which he had now done, nearly 
mpire, my own spirit let loose from, the 
orced tO Gestrey all that was dear to me. 





types of today, which, although they too 
spring from the same sources, have de. 
veloped along quite different hie 
Primitive man recorded his actions his 
thoughts, his feelings, the events of a 
simple life, by a succession of easily tecog. 
nized images that were concrete and pic. 
torial which he inscribed in wet clay of 
scratched in stone, images that later be. 
came degenerate, having lost much of 
their pictorial character; they developed 
finally into mere abstract forms repre. 
senting letters that by greater use gradu. 
ally grew finer in form and more pute in 
proportion. Lettering in Greece had 
reached this stage when the Parthenon 
that marvel of architecture, was erected 
indeed, Greek letters at that time already 
had become classic and presented simple 
dignified elements created by geometric 
logic into a cold but harmonious method 
of recording the thought and speech of 
mankind; it is from those Greek charac. 
ters that our present sans serif types 
directly derive, a number of the letters 
in their essential forms remaining practi- 
cally unchanged. As a matter of fact, 
some of the Greek letters inscribed on a 
Delphian pediment about 414 B.c. might 
(Continued on page 38) 


a depraved wretch, whose delight was 
he not murdered my brother? { 
he anguish | suffered during the remain- 

















Day dawned; and I directed my steps towards the town. The 
gates were open,and I hastened to my father's house. My first thought 
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| Mrs. Goudy, setting “Frankenstein” for the Limited Edi- 
tions Club in “Goethe” face designed by Frederic W. Goudy. 
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She Mark of 
PROTEC 


When the Crusaders visited Damascus during the Eleventh 
Century, they discovered swords of such exclusive charac- 
teristics that they have never been equalled. Inscribed on 
them was the insignia of the master craftsman . . . a matk 
of protection against inferior quality and workmanship. 


Of no less importance to the printer and lithographer 
is the Trojan Trade-Mark appearing on the label of 
every blue wrapped Trojan package. It says in effect 

. . here is a gummed paper upon which you can de- 
pend ... guaranteed by craftsmen to protect you from 
questionable quality and workmanship... a gummed 
paper with many exclusive characteristics that speak 





Paper for that next label run. 


Ask Your Distributor for Trojan Gummed Paper 
THE GUMMED PRODUCTS COMPANY, 


7%) 


This hand-book 
will help you and 
your pressmen to 
secure perfect re- 


The Gummed Products Company, Troy, Ohio. 









TION 





Insist on this 
Trademark 


for themselves through gratifying results. Consider Trojan Gummed 


TROY OHIO 
Makers of Sterling Tread Gummed Tape and Trojan Box Tape 


n’# Gummed Paper 


‘ i\ “IT’S PROCESSED” 

aaa Na, 

Sales Offices at Chicago, Cincinnati, Cleveland, Los Angeles, 
New York, St. Louls 














sults from print- Send me copies of ‘Printing on Gummed Papers.” Also send 
ing on gummed me the name of your nearest distributor. 

paper. Mail the 

attached coupon Name ri 

for as many Firm Address. 

copies as you City. State 








need. (Please attach to your business letterhead) GAM-5-34 
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MPARTIALLY surveying modern photo- 
engraving, one is led to the conclusion 
that one of the factors of greatest 
importance in the development of the 
industry has been the halftone screen. 
While a certain percentage of photo- 
engravings, that is, line subjects, can be 
made without this optical device, the fact 
still remains that the halftone screen has 
rendered possible the rapid and efficient 
reproduction of continuous tone subjects 
in all their original beauty and character. 
To attempt to reproduce such originals 
by line etchings would be a tedious and 
unsatisfactory operation, because even the 
best line drawing could not possibly be as 
accurate and faithful in detail and tone 
quality as a quickly executed halftone. 
In view of this, it is rather surprising 
to encounter some of the prevailing ideas 
entertained by even practical photoen- 
gravers regarding the actual function, the 
character, and the mode of manufacture 
of a halftone screen. 






The Halftone Screen } 


in Dhotoengraving 








By J. S. MERTLE 


Graphic Arts Division 
G. Cramer Dry Plate Company - 





To many photoengravers, this screen 
is a piece of fragile glass, which they have 
been cautioned to handle with care sing 
the days of their apprenticeship. If some 
of the members of the younger school of 
photoengravers are asked just what the 
halftone screen is, how it is made, and 
what its function is, one is liable to re. 
ceive the “illuminating” reply — “it’s two 
pieces of glass ruled with a diamond, 
which put dots in a negative”! ! 

Assuming the most charitable and em- 
bracive opinion of this definition, one is 
forced to the conclusion that it is hardly 
worthy of an individual who is employ. 
ing the halftone screen every day in the 
pursuit of his profession. 

In view of this assertion, probably the 
first questions that will be asked is “what 
is a halftone screen, how is it made, and 
how did it originate?” It is the pur. 
pose of the present paper to answer these 
queries, incidentally also, to mention a 
few facts not commonly known about 
screens. 

A strict technical definition of the half- 
tone screen might be worded in this man- 
ner: an etched grating of opaque lines on 
glass, interspersed with right-angled trans- 
parent square apertures, and intended for 
the translation of continuous tone images 
into those possessing printing elements in 
the form of variously shaped dots. 

The actual physical production of a 
halftone screen does not at first glance 
appear to be a very difficult matter. But — 
the real difficulty arises in the production @ 
of the ruled gratings, which must be ab- = 
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solutely uniform throughout the entire 
screen. 

The real procedure of screen-making 
follows along these lines: two glass plates 
are chosen for qualities of absolute clarity, 
freedom from blemishes of every sort, and 
the possession of a surface as nearly plane 
as possible. These glasses are then coated 
with a structureless varnish, which em- 
bodies the properties that it will not chip 
and cause broken or ragged lines when 
the diamond-pointed engraving tool is 
drawn over the varnished surface. 

The varnish fulfills a twofold purpose: 
it provides a base in which sharp-edged 
lines may be engraved, and it- also fur- 
nishes the acid-resisting ground that pro- 
tects the glass plate when these ruled lines 
are etched into the surface of the glass. 

The next step is ruling of the varnished 
glass plate. This is performed with the 
aid of a screen ruling machine patented 
in 1891 by Max Levy, though a some- 
what similar machine had been invented 
in 1882 by Professor H. A. Rowland for 
the production of diffraction gratings on 
speculum metal. 

(Momentarily digressing from our 
subject of screen manufacture, it may 
prove rather astonishing to those en- 
gravers who consider_a 400-line screen 
the acme of scientific achievement, to 
know that Rowland ruled diffraction 
gratings as high as 20,000 lines to the 
inch some years before Levy attempted 
the production of even moderately fine 
halftone screens.) 

Reverting back to the ruling of half- 
tone screens, the varnished glass plate is 
placed on the movable bed of a ruling 
machine, which is caused to travel, after 
ruling of each line, a distance equal to 
the width of the transparent line required 
in the screen. Between each movement of 
the coated plate, the accurately balanced 
diamond cutting tool is run across the 
varnish resist, leaving a transparent line 
with the glass support exposed. 

The exact texture or lineature of the 
screen is naturally determined by the 





number of parallel lines ruled to the 
square inch of glass surface. These 

from 50 to 400 lines per inch; the nj 
ings of 55, 60, 85, 100, 120, 133, 459 
and 175 lines per inch have proved mog 
popular in average American engravin 
shops. Actual choice of a ruling for half 
tone reproduction depends on the degree 
of retained detail desired in the reproduc. 
tion, the manner in which the halftone 
plate will be printed, and the character 
and surface texture of the paper used fey 
reception of the inked impression, 

The ruled lines on the varnished plate 
are always engraved at an angle of 45 
degrees. This standard has been accepted 
because of the lesser visibility of lines 5 
directed — the human eye being capable 
of more easily discerning a fretwork of 
lines directed vertically and horizontally, 
Moreover, vertical lines are more fre. 
quently met with, especially in architec. 
ture and mechanics, whereas lines at 45° 
seldom occur in a photograph. There 
is accordingly less risk of moiré effects 
in the event of a slight lack of paralld. 
ism. 

Ruling of the screen is always a deli 
cate operation, and since two plates must 
be separately ruled for each screen, it 
follows that the procedure is an expensive 
one, because imperfections in the ruling 

(Continued on page 52) 
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“WOULD YOU LIKE 


“A font of Glocia “Gype eee? 


(This is Gloria) 


SPECIAL OFFER 


We offer one FREE font of Glocia for each font purchased, until June 30 only. This is 
the result of a mistake by the cable company. They duplicated one of our orders. As a 
result, we have an overstock of 8 and 10 point. 


So we are offering a FREE font of either 
8 or 10 point size with the purchase of a 
font of any other size. If you want both 8 
and 10 point fonts free, just buy 2 other 
fonts, say the 12 and 18 point, or 2 fonts 


Of course, you can buy any size of Gloria 
you want—and with it get a free font. Also, 
you can buy as many sizes of Gloria as you 
like, and with each get a free font. This is 
the time to install the complete series. It 


of 12 point. Look at the saving: comes in the following sizes: 


8 pt. 25A-45a $ 3.70 
10 pt. 20A-35a 3-90 
12 pt. 15A-26a 4.30 
18 pt. 10A-18a 5.80 
24 pt 7A-10a 6.40 
24 pt A-Ita .20 
1 font 10 pt.(Free) $3.90 30 ai = 9a ee 
I font 12 pt. Bt sa 36 pt. 3A- 5a 9.40 
$8.20 worth of type 48 pt. 3A- 4a 13.40 
You pay only $4.30 60 pt. 3A- 3a 18.80 
Just indicate the sizes you want on the 
coupon below and send it in, and remem- 
ber—you get one font free for each one 
you order. 
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Graphic Artists’ Stake 


in Copyrisht Revision 





By WALDON FAWCETT 





Business Press Reporter in Washington for 30 Years 


ust when the Congress of the United 

States will get around to the in- 

escapable task of Copyright reform 

is anybody’s guess. Of one thing we 
may, however, be certain —the Federal 
Copyright system must be overhauled, 
sooner or later. And when the shake-up 
comes its effect will be communicated in 
various influential ways to the printing 
industry and to all the subsidiary graphic 
arts. Moreover, in one sense, the New 
Deal for the self-government of industry, 
via Codes of Fair Competition, has, 
through standardization of commercial 
ethics, paved the way for a liberal re- 
vision of Copyright. 

To printers and engravers who have 
not made a close study of the Copyright 
muddle, the whole spectacle must seem 
contradictory and confusing. The cause 
of the fog is not so much that the sub- 
ject is technical, or, rather, legal in char- 
acter. Rather that the Copyright prob- 
lem, as it has been put up to the national 
legislature for relief, comprises three sep- 
arate and distinct issues, each bristling 
with its own spikes of controversy. In 
order that we may have the proper back- 
ground and perspective for the three-fold 
panorama of progress, let us have a peep 
at the three dilemmas in turn. 

First, on the waiting list of Congress 
is what is known as General Revision of 
Copyright. This contemplates the re- 
modeling and consolidation of the Fed- 
eral laws designed for the protection of 
artistic and intellectual creations. Which 
takes in, of course, every form of printed 
product — beoks, periodicals, pictures, 


maps, musical and dramatic composition, : 


and what not. The General Copyright 
law of the United States became = 
moded some years since. 


reproduction of music, etcetera, has ten. 
dered the inherited set-up wholly obec 
Modernization of the basic formula ¢ 
copyright is plainly in order. 


The second major number on the pro 
gram of copyright realignment has to do | 
with a readjustment of our international _ 
copyright relations, even as the General. 


Copyright Revision would overhaul the Z 


institution of domestic copyright. As our” 
readers know, the United States has” 
never become a member of the copyright | 
league of nations. Our position outside 
the cooperative circle has made many ¢ 

our users of copyright material increabs’ 
ingly uncomfortable. So we have the” 


well-organized and energetic movement 


in Congress to have Uncle Sam subscribe 
to what is commonly termed the Berne 
Convention. At first glance it mig 
seem that many captains of the g hie 
arts have small concern with this h 


across-the-sea scheme. In reality the con” 


tact is intimate and extensive because the” 
“manufacturing clause” of our law is @ 
vital factor in the situation. 


Ring number three in the Copyri 
circus is occupied by the proposition 
known as Design Copyright or Design: 
Registration. Here is a responsib 
that concerns itself with original ¢ ; 
in industry rather than with products of 
the fine arts. But let no exponent of tht 
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art preservative imagine that he is not 
due to be deeply concerned in the out- 
come. Advertising design, typographical 
design, package design, not to mention 
the styling of advertising novelties and 
the entire paraphernalia of lithographic 
display, are bound up in this project to 
win security for original productions that 
cannot qualify as sheer “inventions.” Let 
no superficial observer suppose that be- 
cause Design Patenting plays so small a 
part in the graphic arts, Design Copy- 
right would be similarly unpopular and 
ineffective. Design Copyright — taking 
up where the present system of Label- 
and Print-Copyright leaves off — should, 
through added insurance upon good will 
in business, prove a definite incentive to 
the use of original printed matter. 

Given a once-over on the Copyright 
medley and it is understandable how the 
theory of taking the line of least resist- 
ance has impelled the copyright reformers 
to seek, first, what we have listed as the 
second objective., i. e., entry of the United 
States into the International Copyright 
Union. If international copyright ar- 
rangements affected only our exportation 
of artistic and literary works it would 
be understandable why printers should 
have been, in days gone by, little inter- 
ested. For, until we were well into the 
twentieth century, the United States did 
not ship abroad any considerable volume 
of printed matter. As a matter af fact, 
though, export considerations have always 
had some bearing upon commercial poli- 
cies in the production of printed matter 
for the domestic market. Lately, on top 
of that, the United States has become 
the publishing center of the world and of 
books, pamphlets and all similar classes 
of printed wares we export far more than 
we import. Not forgetting, if you please, 
the exportation to Canada. 

The shift from taking to giving of 
printed products has, quite logically, 
given American printers and allied crafts- 
men a big finger in the pie of world-wide 
protection for U. S. creations. Up to 
now, such protection has been obtainable 


only through bilateral relationships with 


- other countries —that is to say, piece- 


meal agreements entered into between the 
United States and other countries singly 
or severally. That has been a hodge- 
podge set-up, the worst feature of which 
is that it gives Americans no positive 
rights in other countries but merely prom- 
ises them as good treatment as the na- 
tionals of a reciprocating country enjoy. 
So there is a strong urge for Uncle Sam 
to sit in on the multilateral convention 
which gives positively the necessary fun- 
damental rights. 

Printers know only too well that this 
is a ticklish question because it bumps 
squarely into what is termed the “manu- 
facturing clause” in U. S. Copyright law 
—that little joker designed to conserve 
to American printers the production of 
all works in English issued in this coun- 
try. The whole record of the effort to 
get the United States into the round 
robin of international copyright has been 
a story of attempts at give-and-take 
compromise. By the latest proposal, 
printers waive the strictures of the manu- 
facturing clause that keep us out of the 
concert of nations in return for assurances 
that all American books will be manufac- 
tured here. 

The first objective in the Copyright 
shake-up is international standardization 
of copyright arrangements. The second 
objective, General Revision, is something 
else again, in that it is not only domestic 
in scope but that it proposes to revolu- 
tionize the character of copyright pro- 
tection. This part of the new deal would 
involve two radical departures from the 
old order — both calculated to jolt the 
printing and allied crafts indirectly if not 
directly, but not, of necessity injuriously. 
On the one hand, the program of change 
would usher in the institution of auto. 
matic copyright whereby copyright vests 
in a work upon its creation. On the other 
hand, as a formal gesture in decentraliza- 
tion the nation would take on “divisible 
copyright.” This last is a device to make 

(Continued on page 44) 
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Asset or Liability? 





By W. J. GARRITY 





N ANY discussion that has to do with 
the relative merits of the private 
printing plant versus the regular 
commercial printing plant, the ques- 

tion of the operating costs of each is cer- 
tain to arise. 

Unfortunately, however, this is not a 
reliable yardstick for the reason that the 
figures given by private plants are not 
properly arrived at. Such chargeable 
items as rent, heat, and general overhead 
— in the private plant —are charged to 
the organization as a whole and not to 
the printing department where they prop- 
erly belong. Because the “outside” plant 
has no difficulty in establishing and prop- 
erly apportioning all fixed charges, its cost 

gures are apt to suffer by comparison 

with private plant costs. Improper cost 
finding in the private plant creates the 
illusion that it is being operated more 
economically than actually is the case. 

All expenses which should be allocated 
to the private plant, and which are not, 
are absorbed by the operating company in 
one way or another and this results in the 
figures on the regular business of the 
company appearing less favorable than 
they actually are. 

Most companies after operating private 
plants for a number of years discover that 
the results anticipated at the time the 
plant was established have failed to ma- 
terialize. One reason for this, among 


others, is that too much weight was given 
to the advantages and not enough to the 
disadvantages at the time the project 
was being considered. 

In many private plants authority is 
vested in the purchasing agent or in some- 
one whose real interests are outside of the 





The Private Plant-— 












plant and who has little, if any, knowl. 
edge of printing. In almost every in 
stance where this condition exists the pri- 
vate plant, from a self-supporting view, 
is a failure. The foreman in charge of 
such a plant, no matter how able, even- 
tually becomes discouraged at the con- 
tinued lack of interest on the part of his 
superiors and settles down to making his 
job secure. He loses all contact with his 
trade and his employer loses the advan- 
tages which would normally accrue from 
his keeping abreast of the newer develop- 
ments in his work. 

The individual to whom responsibility 
is delegated for the successful operation 
of a private plant should confine his in- 
terests to the plant and should possess a 
technical knowledge of typesetting, plat- 
ing, presswork, ruling, binding, and the 
like, as well as being familiar with the 
market conditions of paper and other 
raw materials. Competent supervision, 
even apart from the mechanical problems, 
is essential to the successful operation of 
a private plant, and a cost system must 

(Continued on page 41) 
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That beautiful, moderate- priced 


“Carrara Vellum” 


now brought out by W.S. in a 


sparkling new 


“Announcement Line 


of matched Envelopes, Cards, 
Sheets for formal, semi-formal 
and business use. 


— is a very gem of a profit maker—due 

for immense popularity because of the 
special appeal of Carrara stock—rich and sub- 
stantial in body—its clear white just suggestive 
of Italian Blue. Get samples, ranging from 
the impressive baronials down to business cards. 
And note the prices—unmatchable for such mani- 
fold utility, quality and universal suitability. 

















Pr maten West Pierce St. 
LPS Ff oat 16th Street 
Viaduct 

MILWAUKEE 
~» WISCONSIN 
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Advice to Pressmen 


I am a pressman, just completing 
my apprenticeship in an office of 
medium size, doing a general commercial 
business. I frequently overhear conversa- 
tions between compositors as to what is 
wrong with this and that department in 
our plant. Somehow, the comps usually 
direct their remarks toward the pressroom 
when they depart from criticisms of their 
own end of the business — possibly be- 
cause they have closer contact with our 
department than they have with the offset 
men or the bindery. Believing that there 
should be close harmony between the va- 
rious divisions of our business, I would 
like to get the advice of a composing room 
man as to some of the points which he 
would consider of prime importance in a 
pressman’s work and experience. This 
may sound strange for a pressman to ask 
the advice of anyone, least of all from a 
comp, but I like to hear all sorts of opin- 
ions and advice. — Indianapolis, Ind. 
A Yes, the present age does witness 
* some strange occurrences, and when 
a pressman consults a typographical man 
we begin to believe that the leaven of co- 
operation is finally starting to ferment. I 
know of some printing plants where there 
are regular monthly dinner meetings, at 





COMPOSING ROOM 


QUESTIONS - answered 


by HAYWOOD H. HUNT 


which mutual affairs of all plant divisions 
are openly discussed. The men in these 
shops borrowed the “round table” idea 
from the local Club of Printing Hous 
Craftsmen, where the round table discus. 
sion is a regular feature developed to a 
high degree among executives from all 
branches of the graphic arts who sit in 
on the “lid-off” talk-fests. Your query 
comes at an opportune time, for we have 
an anonymous letter tucked away in a 
drawer of our desk which seems to have 
been written by a plant superintendent 
who has come up through the typograph- 
ical end of the business. We had been 
wondering what use to make of this let. 
ter, and your question seems to offer an 
outlet. Our correspondent entitled his 
contribution “If I Were a Pressman 
(Which Heaven Forbid!).” This choice 
bit follows: 

“If I should be transformed into a 
pressman, one of the very first things | 
would do would be to procure for my- 
self a small accurate steel pocket rule— 
one graduated down to 32nds of an inch, 
also showing picas and nonpariels —if 
such a rule could be discovered about a 
type foundry or printers’ supply house. I 
would get this rule so that I would b 
able to justify my work when the ‘OK’ 

(Continued on page 45) 
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Every 


ltem Priced LOW 


Quality ‘3 COMPLETE SATISFACTION 














1—Poco Proof Press 12x18 

1—Washington Hand Press 20x25 

1—Challenge Roller Proof ae 16x25 

1—Cost Cutter Saw, Style B 

1—Cost Cutter Saw, Style A 

1—Amsco Saw 

1—No. 2 C & G Saw 

1—Model A-3 Trim-O-Saw with Router and 
Jig complete 


AUTOMATIC CUTTERS 


1—35” Seybold 

1—44’" _—. Dayton 

1—38”" Osweg 

1—50’ ase (Seybold Built) 


HAND CLAMP POWER CUTTERS 
1—3414” C & P Craftsman 


1—32’ Diamond 1—34’ Seybold 
34” Chandler & Price 


HAND LEVER CUTTERS 


1—2614" Advance 

1—30° Advance 

16” Advance Cutter (Bench Model) 
1—19" Advance 


COMPOSING ROOM Miehle AUTOMATIC PRESSES 
Model 5 Linotype Vertical 1—12x18C &P Craftsman Kluge 
1—51x75 Steel A Surface Unit 

with Wood Table Complete. 1—12x18 a & P New Series 

Makeup Table (Iron Top) enly Ont 5 ° N 
1—Hamilton Steel Tracy Two Special 7“ x1 & P New Series 

Tier Cabinet with Type Kluge Unit 
@—Hamilton Steel Flat Top 1—8x12 C & P New Series 

nated roe = N 8x12—10x15 mince P New Seri 
@—Hamilton Steel Single Tier Newspaper x1 2—10x15—1 2x & ae 2s 

Cabinets and Type Miller Units and 12x18 Craftsman Miller Unit 
1—Vandercook Proof Press 12x18 


CYLINDER PRESSES 
1—Pony Miehle, 26x34’ Bed 
1—No. 4 Miehle, Swing Back Unit 
1—No. 3 Miehle with Spiral Gear Drive 
33x46 Bed (Like New) 
1—5-O Miehle, 46x65” Bed 


CUTTERS & CREASERS 
27x40 Hartford Cutter and Creaser complete 
with standard equipment 


JOB PRESSES 


14x22 Colts Style 5 
BINDERY 
1—Model C Cleveland oo with 32-page 
Attachment, size 19x 
1—Model E Cleveland Feider complete 
with motor and attachments 
1—19x25 Baum Folder 
1—17x22 Baum Folder 
1—14x19 Baum Folder 
1—Mick Paper Drill 
1—Challenge-Mielke Paper Drill 
1—28° Rosback Foot Power Perforator 
1—Pony Six Rosback Punch 
*1—Portland Power Punch 
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guarantee both as to performance—and appearance. 
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MACHINES ON OUR DISPLAY ROOM FLOOR FOR INSPECTION 


We represent leading manufacturers of new machinery and equipment. State your requirements 
“EVERYTHING FOR THE PRINTER” 
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Work on Coated Litho 


Enclosing samples of work on 
* coated litho label, which are not 
satisfactory. The best appearing sheets 
were run on an XXXX job room cylin- 
der, a run of 100 M., 16 up, and it was 
the only time the ink did not show mot- 
tle. The smaller sheets enclosed were 
run on a platen press of the Gordon type, 
for which the ink was ordered special 
for the job. We explained to the ink 
house that the work was intended to run 
on a platen press.—Racine, Wisconsin. 


A I am inclined to believe that you 
® are expecting a little too much from 
a platen press of the Gordon type. 

Your ink undoubtedly has been made 
with a base white, rather than aluminum 
hydrates, and when used on label papers, 
there is a likelihood of a slight mottle. 
This can be relieved somewhat, particu- 
larly on the platen press, by printing with 
a little softer packing. Understand, I 
am not an advocate of soft packing, but 
on a platen press, greater liberties can be 
taken than could be on a cylinder press. 
This would, to a great degree, eliminate 
the squash appearance. In other words, 
if you attempt to get a light kiss impres- 
sion, which would be possible with a care- 
ful make-ready, you could use the softer 
packing. 








PRINTING 
PROBLEMS 


Ink-makers can help, of course, if you 
want to pay the price for an ink. They 
can step up the pigment value to such a 
point that stronger color will be present, 
which will require a lighter film to run, 
You, of course, should refrain from add. 
ing any dryers or any other so-called 
“assistants” to the ink. Let your ink. 
maker do this. Your specimen shows the 
presence of adulterants in the ink with 
the usual result. 


Offset on Ledger 
We have considerable difficulty in 


* avoiding offset when printing on 
Heavy Ledger stock on our platen presses. 
We have tried many kinds of ink and 
dryers without much success. Of late we 
have been using a quick drying heavy 
cover black and are still having the same 
trouble with offset. If you could recom- 


‘mend something to mix with our ink or 


know of some particular ink that we could 
use, we would appreciate your suggestion 


very much.—Rapid City, S. D. 
A Ledger papers have but little ab- 


* sorbing properties and it is for this 
reason, when you are printing fairly heavy 
subjects on this kind of paper, that offset 
is possible and present. Slip sheeting, of 
course, must be resorted to and it just 
simply must be accepted as being neces- 
(Continued on page 50) 
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Order Rollers for the Season 
in Which They Are to Be Used 


SAM’L BINGHAM’S SON MFG. CO. 


MANUFACTURERS OF 
PRINTERS’ ROLLERS 


RUBBER ROLLERS OFFSET ROLLERS 
FABRIC-COVERED LITHOGRAPH ROLLERS 
ROLLERS VARNISH AND LACQUER 


NON-MELTABLE ROLLERS ROLLERS 
GRAINING ROLLERS COMPOSITION ROLLERS 


FACTORIES 
Chicago 
Atlanta Dallas Indianapolis Minneapolis 
Cincinnati Des Moines Kalamazoo Pittsburgh 


Cleveland Detroit Kansas City Springfield, O. 
Nashville Houston St. Louis Oklahoma City 


NOW is the Time to 
Order for Summer Use 
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STEREOTYPING 


By LEE HAMMOND 





IrsT of all, we wish to thank all of 

you who expressed an interest in last 
month’s article on stereotyping. The 
widespread response of our readers was 
indeed gratifying, and it is our sincere 
hope that this column will adequately 
answer the inquiries submitted. We are 
offering this section of the Graphic Arts 
Monthly every issue not only for the 
purpose of promoting a greater knowl- 
edge of the art of stereotyping, but also 
because we wish to offer assistance to 
those of you who might be experiencing 
difficulty or encountering problems along 
this line. 

For information about stereotyping 
there have been few places to turn, in 
fact, practically none. One of our in- 
quirers has asked concerning books and 
literature on the subject and it is with 
regret that after a long period of thor- 
ough searching we are still unable to refer 
him to much that would specifically help 
him. If any of our readers can do so, 
both our interested inquirer and the writer 
would greatly appreciate it. 

However, most of the response to the 
article of last month was relative to the 
comparatively new stereotyping process, 
the direct pressure system, asking for de- 





scription of method and type of equip. 
ment used. 

For high-grade flat, i.e., not curved, 
stereotype plate production that will equal 
electrotype plates at less than half the 
cost, stereotyping foundries are using 
four pieces of equipment for the main 
operations. In these four operations, first, 
the mat must be molded; second, the mat 
must be cast; third, the cast must be 
shaved; and fourth, the cast must usually 
be routed. The molding operation is done 
by an hydraulic or mechanical press, 
which impresses the mat, with the use of 
a proper molding cushion, directly into 
the pattern plate, type or rule form. The 
pressure required varies in direct propor- 
tion to the size of the plate or form and 
to the amount of printing surface it con- 
tains. This molding pressure is held for 
one-half to a full minute in order that 
the mat may adjust itself to the max- 
imum depth possible at that certain pres- 
sure. The pressure is then released to a 
very much lower pressure and held for 
approximately five to fifteen minutes (de- 
pending upon whether a shell thickness 
plate or a type high form is bei 
molded) for the drying operation, which 

(Continued on page 50) 
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FEATURES 


Ruggedly built of best selected 4 Capacity 60 picas by points. 


steels. 5 Easy locking bolt sets to any 
Point Gauge — Absolutely ac- angle desired. 


curate. 6 Similar in design to well 
Easily and securely locked. known $48.00 machines. 


A Limited Quantity at this phenomenal saving. Full money back 
guarantee if dissatisfied. 
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The Turner Type Founders Co. 


CLEVELAND: CHICAGO: DETROIT: 
1729 E. 22nd St. 633 Plymouth Court 500 W. Congress St. 


D. L. Lobdell, Representative Albert Schnabel, Representative 
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Drying of Ink 
We have a general question to sub- 

* mit to the Paper Problems Depart- 
ment, which is in regard to the matter 
of drying of ink in general. On numer- 
ous occasions in the writer's long experi- 
ence, there have been times when we were 
bothered with ink not drying in what 
we would consider to be the regular 
length of time on some jobs. The writer 
has come to the conclusion that it would 
be best to get an opinion from both the 
paper and ink business as to the reasons 
why these occurrences should happen oc- 
casionally in the best of shops. 

A When you mention trouble with ink 

¢ failing to dry in numerous occa- 
sions in your long experience, you remind 
the editor of this department of a similar 
number of experiences in the paper busi- 
mess when such’ instances have been 
brought to his attention, generally with 
some question as to the quality of the 
paper. 

We very seldom have occasion to in- 
vestigate a condition of this kind on 
uncoated paper. When it happens, it is 
almost invariably in connection with the 
printing of coated paper. 

There have been tests made in some 
of these cases on papers of many differ- 
ent degrees of sizing or surface penetra- 
tion, and in many of the instances the 
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ink predominantly failed to dry on most 
of the samples. In some other instances, 
ink that failed to dry on a sample as 
shown by the printer, dried all right on 
the same paper subsequently, in later 
tests or on other samples. 

It has always been the opinion of the 
editor of this department that the drying 
of ink, when taking more than over night 
on any job, has a greater opportunity for 
correction by the ink manufacturer than 
by the paper manufacturer. There are, 
of course, a number of things that are 
beyond the control of either the paper 
manufacturer or the ink manufacturer, 
such as mechanical conditions on the 
press, in the rollers, or in connection with 
some ingredient put into the ink by the 
printer. 

There have been numerous cases in the 
editor’s experience when one ink of sev- 
eral on a sheet of paper failed to dry, 
whereas the others dried all right. And 
this has always seemed to be an indica- 
tion of the fact that the papermaker 
could not contribute anything to correct: 
ing the trouble. 

We, in the paper industry, especially 
those manufacturing coated paper whete- 
in this trouble is more commonly re- 
ported, do not believe that paper con- 
tributes to the fault, although we know 
that some papers dry more quickly than 

‘Continued on page 48) 
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Advance Lever Paper Cutters 


Easy cutting is the great outstanding fea- 
ture that emphatically distinguishes the 
Advance Lever Cutters from all others. 
They are built to give easy operation and 
permanent accuracy. 





Four sizes ranging from the 
16- and 19-inch Pony model 
to the 2614- and 301/4-inch 
“E-Z”’ ‘Lever model. Write 
today for full particulars. 




















The Challenge Machinery Co. 
Grand Haven, Michigan 
the Chicago 129 New York 
ying = 
ight 
for | 
han “ e 
« | Sinclair an$ “Valentine Co, 
pet Established 1890 
% 
ith FORTY-THREE YEARS of experience in the manu- 
the facture of INKS has given us a wealth of knowledge 
the which is available to the trade. 
~ Come to S. & V. for that personal attention which is 
ind so necessary in solving your INK problems. 
ICa- 
k 
a HOME OFFICE: 
ly 11-21 St. Clair Place New York City 
« ) BRANCH OFFICES: 
on- BALTIMORB DAYTON PHILADELPHIA 
ow BOSTON SAN FRANCISCO LOS ANGELES 
CHICAGO JACKSONVILLE 




















The Graphic 






Arts Monthly 











Q At what heat should glue be melted 
* and how can we cut down excessive 


glue waste? 


Tests seem to indicate that a tem- 
© perature of from 130 degrees to 
150 degrees Fahrenheit is about right for 
melting glue. The heating should be slow, 
rather than fast. Too great temperatures 
are ruinous. The heat should, of course, 
never be applied directly. Electric glue 
pots with thermostatic control are best, 
otherwise, provide yourself with a good 
thermometer, keep it in the glue pot and 
watch it. 

Don’t mix more glue than is necessary 
for a given job, or at most for the day’s 
work. Glue deteriorates rapidly where al- 
lowed to stand. Keep pots and brushes 
clean and free from dirt and sediment. 
All these ‘things tend to insure better 
work, save time and eliminate waste. 


Should work like the enclosed sam- 
* ples be bronzed or stamped? 


A This depends very largely on the 
© length of the run. The stamping 
process will eliminate sizing, dusting on 
bronze, dusting off surplus powder and 
give somewhat sharper and more perma- 
nent results. Roll leaf can be stamped on 
this and similar work by standard roll 
leaf stamping presses. It can also be ap- 
plied by platen presses equipped with roll 
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BINDERY 
PROBLEMS 


By FRANK V. BARHYDT | 


leaf feeding attachments. These attach. 
ments feed the metallic roll leaf thru the 
press which applies it to the job. Stamp. 
ing and embossing can be done at a 
single operation. Also, several rolls of 
metallic leaf can be run at the same time, 
When machines are not used on this work 
they can be operated as ordinarily. 


Would you suggest an amateur 
* bookbinder making his own end 
papers or buying them? 
A That depends altogether on the 
® amateur bookbinder. In spite of 
the great variety of end papers on the 
market today, especially designed and 
cleverly executed end papers will always 
add charm and interest to finer books. 
Also, they can be prepared at very little 
expense. Materials and methods of mak- 
ing hand made end papers are so diversi- 
fied that space does not permit us going 
into the matter at length here, however, 
most any book on library binding has 
something to say on the subject. In mak- 
ing end papers the chief thing to remem- 
ber is color harmony. They should al- 
ways harmonize with the binding. If you 
do not have a good sense of color value, 
we suggest you secure one of the many 
color charts obtainable at artist supply 
houses, or sometimes thru ink and paper 
manufacturers to the printing trades. 
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THE SEYBOLD AUTO-SPACER is easily operated. 
Bring stock up for first cuts, in the regular manner—set the 
electric stops—and the rest is automatic. After each knife 
stroke, work is forwarded into position for next cut. 

The change to or from Auto-Spacer to general purpose 
cutter is made without disturbing Auto-Spacer set-up, by the 


simple snap of a button. 
Send for catalog giving complete information. 


HARRIS-SEYBOLD-POTTER COMPANY 


Seybold Machine Company Div. ¢ 813 Washington St. * DAYTON, OHIO 
Seybold Sales Agencies: E. P. Lawson Co., Inc., 424 West 33rd St., New York City; 
Chas. N. Stevens Co., Inc., 112 W. Harrison St., Chicago; J. H. Schroeter & Bro., Inc., 
223 Central Ave. S. W., Atlanta; Harry W. Brintnall Co., 418 Boyd St., Los Angeles, Calif. 
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published by the 


Graphic Arts Publishing Co. 
608 South Dearborn Street 
Chicago 
Telephone: Harrison 0486 
Member beof.¥ Controlled 


Circulation Audit, Inc, 


and Periodical Publishers Institute 
Printed in U.S.A. 
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Haywoop H. Hunt... Associate Editor 
E. Kenneto Hunt... . Associate Editor 


ease aeeT.......... Associate Editor 
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The Editor Says: 


i is in almost every manufac- 
turing industry other than print- 
ing — and printing comes under the 
heading of manufacturing — an ad- 
mirable coordination between inter- 
related departments and a spirit of 
cooperation between the keymen in 
the various branches. From the time 








raw materials are received to the 
time the manufactured products ate 
ready for shipment, each step and 
process along the line of manufac. 
ture dovetails into the one preceding 
and the one following. 

Unfortunately this is not a true 
picture of work in innumerable 
printing plants. There are too many 
gapsor hiatus between steps. In many 
instances, the composing room pre- 
pares a job without much, if any, 
thought as to the actual printing 
problems that may be met with; and 
the pressroom very often ignores the 
possible bindery problems of the 
particular job. Cooperation and 
frequent consultation between plant 
superintendent and foremen should 
make any printing job a well. 
planned manufacturing job. 

In line with this thought may we 
urge our readers whose work is 
largely in pressrooms to read Hay- 
wood H. Hunt’s “Composing Room 
Questions” on page 20 of this issue. 
Like J. Gus Liebenow’s article 
“What Is Makeready” which ap- 
peared in our February, 1934 issue, 
Mr. Hunt’s discussion this month is 
an excellent contribution to the 
movement to bring about better 
understanding and cooperation be- 
tween the coordinating branches of 
our industry. 





Our thanks to Mr. Eugene Hutchinson 
and the composing department of R. K. 
Donnelley & Sons Company, The Lake 
side Press, Chicago, for the illustration 
used on the front cover of this issue and 
to Dewitt A. Patterson of Rosenow Co., 
Inc., Chicago, for that used on page 14. 
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Mr. Garder ay 
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Less Than 6h 


October 16, 1933, Garder hintr 
LaCrosse, Wis., installed 4 Ha 
Makir. Here is an excerpt tion 
March 27, 1934: 


. Ashort time later we wereca |ec 
a payroll check, eight on a sheet. | 
lot of small Gothic type and we lo. 
in this part of the state wouldtav 
type to set eight, but with the M 
just another job, easily produced 
at a real saving. 


“Time after time we have usedithe 


such splendid results that we \ 
with it for twice the price wep 


has already paid for itself.” 
v 


Easy Payment Plan — Mail 


Hanes 


It is not just another casting box. KALAMAZOO . 
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rder{ ays: 


‘lielf In 
6ionths’ 


tder hinting Company, 
lled § Hammond Mat- 
Crpt fiom their letter of 


f 


Wetec led upon to print 
Na sheet, It contained a 
and we ;loubt if any shop 
would have had enough 
vith the MatMakir it was 
produced and produced 


e used the MatMakir with 


| Now is the Time 


to trade in your old saw on a— 







SHARPENS ITS 


mm OWN SAW 
TRIROSA BLADES 
@ Saws 
PRICES HAVE © Trims 
UP YET. @ Mortises 








that we would not part * ener eae ATTACH TO YOUR LETTERHEAD --------------- 


ice wepaid for it, as it 
vif.” 


f 
iff 


y 


Mail (upon Today —> 


y 


- +. MICHIGAN 





Kalamazoo, Michigan 
Send me information on the money-makers 
0) MatMakir (J Easy Kaster [] RouterPlaner [J TrimOsaw 




















Name 
; - By. 
' 
Street 
City. State 
' 
We have a saw to trade in on the TrimOsaw 
' 


(Mention make) 
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THE INDISPENSABLE VALUE 
OF THE SMALL PART 


ONLY 
A SMALL PART 


but what an 
important part 


Bvery mechanism has at least 
one vital part to its success- 
ful operation. 

The printing press owes its 
perfection of impression to 
the CROMWELL Tympan. 


Samples for your trial on request 





4758 
5. Whipple 


The Cromwell J Street 
Chicago, Ill. 


Paper Company 








2—Roller Backers 

1—No. 1 Smyth Case-making Machine 

2—Rotary Board Cutters 

1—Boston No. 4 Stitching Machine—!/2” 

1—Latham 0—1!/.” capacity 

1—Rosback Power Punch 28” 

1—Latham Punch 28”, Motor driven 

1—32x46 Combination Newspaper Folder 

1—Model B Cleveland 3 rt. angles, 4 par- 
—= size 44x56. Parallel 25x38 right 
angles. 


1—Anderson Bundling Press 
8—Martinson Bundling Presses 
1—Rotary Perforator, 24”, 3 heads 
3—No. 6 Standing Presses 

1—2 Fold Hall Sectional Folder 


Agents for Brown Folding Machine 
Co. and F. P. Rosback Company 


Stolp-Gore Company 
710-712 W. Jackson Blvd. 
CHICAGO, ILL. 

















Timely Talks 


s ses ss AL. Jj . HOERTH 


Agen to the latest statistics ob. 
tainable on the unemployment 
situation in the Graphic Arts Industry 
fully 40 per cent of those formerly - 
gaged in earning their livelihood in this 
line of endeavor are still unemployed, 
The above percentage is being reduced as 
business continues to improve, but the 
fact must not be overlooked that many 
persons formerly engaged in one branch 
or another of this industry will never 
again be absorbed regardless of the 
heights that our sure-returning prosperity 
may attain. 

The last four or five years has seen 
some of the most remarkable changes in 
methods, machinery and processes that 
has ever been witnessed in any industry, 

Presses have been designed to turn out 
as much work in one day as has been 
formerly produced in one week. For in. 
stance, there will soon be placed on the 
market a sheet-fed rotary press that will 
print four or five colors at one time at the 
rate of 6000 sheets per hour. The size 
sheet the above press will handle is 
25x38. This one press will do the work 
of about ten larger sized flat-bed presses. 

Similar advances have been made in 
offset and gravure methods. Engineers 
are working continuously in the fields of 
research and science to produce faster and 
less expensive ways to produce the piece 
of printed matter. 

While this may seem alarming to some 
and cause consternation among many, 
there is a way to assure our success i 
we properly prepare ourselves for the 
task. Education, in not only our own 
branch, but also in other branches, is the 
weapon we have at our disposal to fight 
this modern monster that seeks to devour 
us. The man who has availed himself of 
all the information possible and so easily 
obtained is the one who will survive. 
Spend at least some of your spare time in 
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ASK ABOUT THE NEW 
CHALLENGE PAPER DRILL 


. . . with Slotting Device that produces very 
low cost on slot hole punching. 


GOOD BUYS IN USED EQUIPMENT 


56" Two-Color Miehle Press. 
341/," Diamond Power Cutter. i 


20"x26" and 26x40" Miller Simplex Presses, complete with feeders 
and extension delivery. 


No. 2 Kelly Press with extension delivery. 
19", 26" and 30" Lever Cutters. 
Type Cabinets and Imposing Tables. 


THE WANNER COMPANY 
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720 Sherman St. CHICAGO 
Established 1875 
Wy sve WOU UY EY Ue SU CO UE EO OU a oo VU UE VO UU LE Uso vey 










HOME LIFE BEAUTIFUL 


WELLINGTON 
3 ARMS 


cApariment Hotel 


Delightful oben? Room Kitchenette Apartments. 
All Outside Rooms, erent Beautiful Lake 
Michigan, Lincoln Park with its Golf Ceurses, 
Bridle Path and Beaches. 


FOR YOUR CONVENIENCE 


Commissary, Drug Store, Beauty Parieor, Barber 
Shop, and Valet Service. 


Make This Your Heme While in Chicage on Business or Attending A Century of Progress. 


Transient rates $3.00 per day and up with kitchen. Permanent rates $40.00 per month up 
unfurnished and $55.00 per month and up furnished with complete Hotel Service. 


: 2970 SHERIDAN ROAD Phone Bittersweet 4600 


SPUR AR AR ASARARARA API PMAARAPARIASASPARAAAE 
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Lyndell 
White Vellum 
Envelopes 


IN STOCK 


A truly remarkable 
value. 9 sizes— 2 
weights. Write for 
samples and prices. 


Flat stock to match. 


Mills Envelope Company 


538 S. Wells St. CHICAGO 











INCH | 75¢ 20cM]} 15¢M 
INCH | 75e 25¢M} 20cM 
INCH | 85c |50cM Mj 25 
INCH | 95¢ |60¢M 40c Mj 35c 
GOLD AND SILVER ADDITIONAL 








better fitting yourself for your ; 
make yourself more veladie = i 
employer and there will be no need f% 
worry about your job. 

Practically all of the trade journg, 
carry monthly articles written by men 
who are the leaders in their line and by 
carefully reading and studying these g. 
ticles many things may be learned. Pyb. 
lic libraries have hundreds of books oq 
their shelves that will give you any in. 
formation you may desire on any sub. 
ject in which you are interested. Ther 
are organizations in the larger cities who 
sole aim and purpose is to spread the 
information and knowledge that some 
have and many seek. Join one of thes 
organizations and meet people who can 
help you in many ways. 

If you are one of the unfortunates who 
will be “left out in the cold” when th 
call goes forth for men with knowledge 
experience and vision it will not be the 
fault of conditions or invention, but the 
fault of not opening the door when op. 
portunity knocked. 








Auto Emblem Cards 


Globe Engraving Co., 105 Fulton 
street, New York City, is featuring a 
line of steel engraved automobile emblem 
calling cards, which this firm is selling 
exclusively to the trade. 

On the cards are die stamped (in 
colors) the emblems of Chevrolet, Nash, 
Buick, Pontiac, Ford, and so forth, Ex 
cept for the emblem, the cards are blank, 
so that the printer may imprint the name 
of the head of the agency and its sales 
men to whom he sells the cards. 

The cards, of Crane’s stock, may be 
obtained for printing 2-up, 4-up, or 8-up. 





Joins Miami Assn. | 

The Gummed Products Company, 
Troy, Ohio, makers of Trojan G a 
Paper, has recently become a membet 
the Miami Valley Shippers’ Association. 
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DIXON ROUTER and TYPE-HIGH PLANER 


Routs..- 
Stereotype Casts 
Electrotypes 


Zinc 

Linotype Slugs 
Wood 

Rubber 
Linoleum 


SPECIFICATIONS 


Motor—Ball bearing, 20,000 R. P. M., fan- 
cooled, heavy duty, raises and lowers inside 
arm, by hand wheel. 

Foot Stirrup—(not illustrated) Makes it pos- 
sible to raise and lower the arms by foot action. 
Light Fixture—Light located at side of motor. 
Switch—On arm; controls light and motor. 
Arms—Solid bronze, nickel plated. 

Bed—Size 25” x 15%. Machined surface. 
Workholder—Locks any size or shape cut. Com- 
plete with—Four blade planer, router bits, type- 
high gauge, light bulb. plug and cord. 





COMPLETE 


‘70% 


Fast 
Accurate 


Dependable 


All plants should have this machine. 
It does same work as large routers 
and is constructed to give years of 
dependable service. It will pay for 
itself in a short time in sending work 
out to be routed and planed to type 
high, make-ready on the press and 
improved production. Any plant can 
afford it. Send for further informa- 
tion and payment plan. 


AUTOMATIC SAW SHARPENING CO., 735-41 E. Ohio St., Indianapolis, Ind. 


Sharpeners of Printers and Stereotypers Saws 











MAKE EXTRA PROFITS WITH OUR 
FLASHY CARDBOARD POSTERS 


There’s a market in your community for our card- 


board posters. 14x22 size. 


We specialize in them; in fact, nothing but! We 
supply them in striking colors out of stock, by return. 
No waiting! You simply imprint as desired. You’ll be 
surprised at our low prices—about half what others 


charge. 


Write today for our new Catalog—FREE showing 
reproductions in full color of several hundred designs 
for every occasion, such as, Dance, Entertainment, Car- 
nival, 4th of July, Theatre, Football, Basketball, etc. 


BOWER SHOW PRINT, 25 ADE ST., FOWLER, IND. 
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MEGILL’S 
GAUGE PINS 


The Spring Tongue Gauge Pin 
(Registered U. S. Pat. Off.) 






Price $1.80 doz. 50c set of 3 


Holds securely. Best Gauge 
Pin made, 


SOME OF OUR OTHER DEVICES 


Automatic Side Gauge $6.00 ea. 
Gripper Fingers _ ea. 
-60 ea. 


Gripper Cross Bars $1.75 & $2 
Double Grip Gauge $1.75 set 
Extension Feed Guide $1.75 set 
Original Steel Gauge Pin 75c doz. 
Flexible Gauge Pin 5c doz. 


Complete Circular on request 


The Edward L. Megill Co. 


Established 1870 
161 Atlantic Ave. Brooklyn, N. Y. 


























ECONOMY 
PRINTERS 
PRODUCTS 




















COMPANY 























HAND FINISHED RULE 
LEADS AND SLUGS ;.. 


Send for our Wall Chart 
121A W. Harrison St., Chicago 





Types 
for Advertising 


(Continued from page 10) 


easily serve, even now, as patterns for the 
same letters in our modern sans serif 
types, so similar are they to them with 
their even weights of line and their lack 
of arabesques and inflexions. 

I am often asked what I think of the 
general use of these letters in our ad. 
vertising. I can but reply in the light 
of what I have said above, that there is 
nothing reprehensible in the types them. 
selves —it is their too frequent wrong 
application that I deprecate. Sans serif 
types, at first, were merely crude imita. 
tions of classic Greek and Roman capitals, 
to which the present day type founders 
have added lower case forms (not always 
in complete harmony with the capitals). 
they present usually an unpleasing mo. 
notony and lack of grace when used in 
a succession of lines and make an un- 
satisfactory appearance to readers of taste, 
Their use is occasional; such use is indi- 
cated when greater color is desired for 
a word or for a line or two, than can be 
secured with the usual roman forms, but 
even then only if legibility may be some- 
what sacrificed to secure a_patticular 
effect. Therefore, when selecting a sans 
serif type a real demand for this form 
of letter should be clearly indicated. Its 
occasional suitability for such use, how- 
ever, gives the advertiser no right to em- 
ploy it generally for blocks of text matter 
where easy legibility is a real desidera- 
tum. Legibility is not obtained by simi- 
larity in details of a letter form, but by 
contrast. Contrast and difference in de- 
tails constitute the root of form, and 


- without these items types become indis- 


tinguishable and wearisome. In the sans 
serif types these points are less pro- 
nounced than in the roman forms. 

As a type designer and founder of let- 
ters I find the majority of sans serif types 
correct enough in form, but too precise 
in their cutting; most of them show a 
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WANTED 


PRESSROOM SALES AGENTS 


Side line or full time salesmen contacting Print- 
ing Plant Pressrooms to handle a nationally known 
PRESSROOM NECESSITY of established merit on 
an exclusive territory arrangement. Repeat busi- 
ness steady and commissions liberal. Side line 
Agents can increase their earnings $200.00 monthly. 
If you are such a salesman, and interested, write at 
once, stating qualifications, territory covered, lines 
you are selling, and a partial list of printing com- 
panies with whom you have pressroom contacts. 


Write to Box 363 — Care of Graphic Arts 
Monthly, 608 So. Dearborn Street, Chicago 


























If 
you are in WV Fe Oe nas 


business 


for profit MANU eoo LG ae 
SUPPLY HOUSE 


ALLIED 
EQUIPMENT 


SUPPLIES e TYPE e INKS « MATERIALS « PARTS on SERVICE 


NEW AND REBUILT MACHINERY e EQUIPMENT e¢ 


let us help you by showing you some of the new ideas and equipment, recently developed 
by leading manufacturers ...to help you do your work more profitably than ever before! 


ALLIED PRINTING & BINDING MACHINERY, INc. 


1975 EAST 65™ STREET « CLEVELAND, OHIO 





ALLIED MACHINERY ¢ CLEVELAND, OHIO 


O Send us information on___ 7 Meese = es ee ee ee ee 





(We want to dispose of ___ piles _ 








NAME Zk, ADDRESS 
“as - City STATE 
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striving for perfect finish, exact lining, 
a perfection of curves, precise angles, a 
straightness of stems, etcetera, items that 
evidently have received greater attention 
than the actual design of their forms. 
The shapes of letters should be con- 
sidered apart from the skill employed in 





CONSERVE PROFITS with 
C. & G. ROUTER 


JIG-SAW and TYPE-HIGH 
MACHINE 


A single ma- 
chine for related 

purposes. 

Two men 

can work on 
it at the same 
time. Makes a 
triple a. Simple 
to operate. Speeds up 
work. Accurate; 
efficient; positive. 
Installed fully 
equipped, ready to 
run. Price now re- 
duced. Write today 
for full details. 


r~) (9) “7™ 
(Sav-reinnten 
VF VG NN 


Milwaukee Saw Trimmer Co. 


Successors to C. & G. Mfg. Co. 
610-612 E. Clybourn St. Milwaukee, Wis. 












their production. Old books abound in 
examples of needlessly bold and rugged 
types, badly fitted and lined, but almost 
always they were round, clear, simple 
shapes of easy legibility, the thing sought 
It is difficult to retain by mechanical 
means the necessary element of rhythm 
that is the result of artistic feeling, at 
the hands of mere artizans who ordi. 
narily must be entrusted with the pro. 
duction of the types: ideals of artistic 
merit are much more than the ideals of 
mechanical perfection. Old types were 
made for easy reading and not merely 
to exploit the craft of the punch-cutter, 
We may, perhaps, forego, somewhat, a 
close adherence to tradition in our adver- 
tising types, if (and only) when the 
result especially warrants a radical depar- 
ture, in my opinion not really often neces- 
sary. Too often there is a striving for 
extreme novelty, and while it is true that 
an advertisement appeals to the eye, the 
message it presents is addressed to the 
mind, therefore any detail of the typo- 
graphical arrangement or peculiarity of 
the type in which it is set that interferes 
with the swift and clear apprehension or 
appreciation of the message conveyed or 
draws attention to itself for its own sake 
—and extreme novelty certainly will do 
just this —is misplaced and becomes a 
typographical impertinence. I am in- 





Hand or motor power. 








TESCH SAW FILER 


It sharpens and retooths saws in a few minutes, 
giving precise spacing and perfect uniformity to 
all teeth. Pays for itself in a few months, no 
plant can afford to be without this Money Saver. 


We also make the TESCH SAW SWAGER 


Write for Literature and Prices. 


TESCH MFG. CO. 


2700 S. 20th St. 


Milwaukee, Wis. ape 
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dined to believe that more favorable con- 
sideration for the message can be secured 
by variety, by surprise, by simplicity, in 
some cases, or by luxurious treatment in 
others, depending entirely on the char- 
acter of the thing advertised, than can be 
secured by extreme novelty in types or in 
the arrangement of them. Types that 
display a marked lack of simplicity and 
dignity soon offend good taste; fortu- 
nately, the revulsion tends to bring new 
types less mannered, eccentric, or bizarre 
into existence. 

The end of all advertising is to sell 
something; it is necessary, then, to touch 
the susceptibilities of potential pur- 
chasers. Our advertisement is therefore 
artistic, humorous, or severely commercial 
according to the public to which it is 
addressed. In it your grocer, your jeweler, 
your, tailor, your wine merchant ad- 
dresses you. If he has dressed himself 
well and appropriately for the occasion 
it would be churlish not to listen to him; 
the value of an advertisement is en- 
hanced or weakened by the goodness or 
badness of its appearance, 


The Private Plant 


(Continued from page 18) 


be provided which will keep the plant in 
line with the industry at large. 

The tendency is, in the private plant, 
to keep machinery in use long after its 
economic usefulness has ended. This con- 
dition is impossible in the commercial 
plant where machines and equipment 
must be replaced when it is no longer 
possible to make a profit on their pro- 
duction in the competitive market. This 
calls for repeated outlay of capital but 
at the same time results in a decreasing 
cost of production. The obsolete equip- 
ment in the private plant contributes to 
a rising cost of production and because 
of this the private plant cannot hope to 
contend on a true cost basis with the 
commercial plant unless it also replaces 
its machinery as rapidly as the com- 
mercial plant. 








Yes Str! RELIABLE 


AND A SIZE TO FIT 
YOUR NEEDS 





RELIABLE MAT MOLDING 
AND CASTING EQUIPMENT 
IN YOUR SHOP WILL 
ENABLE YOU TO 


ELIMINATE 
STANDING 
sFORMS 


‘DUPLICATE 
(CUTS 
- 


IRUN MORE 
‘THAN ONE 
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omen 


‘CUT 
‘COMPOSITION 
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TERMS TO FIT YOUR PURSE 


PRINTERS 
MAT PAPER SUPPLY CO. 


3628-30 LINCOLN AVE. CHICAGO 


Pioneers in the manufacture 
of mat molding equipment 
for the Printer 


COMPLETE SUPPLIES 
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Sigwalt “IDEAL” Presses 


AH models are fully guar- 
anteed. omplete 

roliers and chase. Built as 
carefully and critically as 
a cylinder press—and will 
do the finest kind of work. 


Write us for descriptive 






circular and prices. 
Aa SIGWALT MFG.CO. 
“Ideal” Press 2011 N. Lawndale Ave. 
Number 5 Chicago, Ill. 

















BRACKEIT MACHINES 


@ APPLY TAPE, gummed or un- 
gummed, on all classes of bindery 
work. 

@ TIP carbon sheets to blotter or 
board as on scale tickets, dining 
car checks, etc. 

@ SCORE, GLUE and FOLD for 
making filing supplies such as dou- 
ble top file folders, open end legal 
file envelopes, flat wallet envelopes 
and similar work. 


The Brackett Stripping 
Machine Company 


608 S. Dearborn St., Chicago Illinois 
28 W. 23d, New York City 











Coverwell 


Printing Inky 


MANUFACTURED BY 
Martin Driscoll & Co. 
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Should the private plant attempt to do 
this it will defeat its own purpose for jt 
will eventually find itself equipped to do 
work which it is unable to furnish. To 
illustrate: a private plant is organized to 
take care of a steady flow of work. In the 
course of years the machinery doing this 
work becomes obsolete. The newer ma. 
chinery, due to improvements in many. 
facturing, is geared to do two or three 
or more times the work of the old ma. 
chinery. In this way the private plant 
finds it can produce two or three times 
the work it actually has to do. This 
means idle time, a greater factor in the 
private than in the commercial plant not 
only from the frequently overlooked angle 
of the cost of idle machinery but because 
the plant in an effort to reduce this time 
will pile up an accumulation of printed 
matter, much of which will be discarded 
later because of necessary changes te. 
quired in the copy at the time the 
printed matter is wanted for use. Idle 
time is demoralizing to employees for it 
creates a disposition to “make the work 
hold out.” 

In the private plant emergency work 
invariably assumes formidable propor- 
tions. Something can always be done if 
something else is stopped and while this 
is a decided asset for the private plant in 
cases of real emergency it also offers in- 
creased opportunity for overtime by load- 
ing the plant far beyond its real capacity. 

There appears to be an inevitable tend- 
ency to load a private plant from time to 
time with both quantity and quality of 
work for which it is not equipped. Ma- 
chines are frequently used for work for 
which they were never intended and, of 
course, at excessive cost. 

It is always possible to shop in the open 


- market and find a commercial plant prop- 


erly equipped to handle a special job. 
The company operating a private plant 
too often believes that any kind of a 
printing job can be accomplished in any 
kind of a printing plant, and turns to 
its plant for all work desired whether 
special or not. The foreman does one of 
three things —if aggressive, he secures 
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special equipment, another capital outlay 
—or he convinces the house that the 
plant cannot do the job and has it 
farmed out — or he does the best he can 
with the equipment he has, this best be- 
ing none too good when compared with 
the product of the commercial plant do- 
ing this type of work. 

High standards of workmanship re- 
quire more outlays of capital than just 
for purchases of machinery. A complete 
renewal of type faces should be made 
every five years. This and many other 
requirements, more often than not, are 
neglected in the private plant and the 
quality of work consequently suffers. 

In a first-class commercial shop the 
most modern printing practice is avail- 
able at all times to be drawn upon in 
creative work. In the private plant em- 
ployees lose touch with their trade and 
are apt to settle in a rut. 


Among the companies which have 
found it more economical to discontir.)e 
their private plants and to shop in the 
open market are the following: Sears 
Roebuck & Co., Chicago; Dodge Manu- 
facturing Co., Detroit; Youths Compan- 
ion, Boston; Pictorial Review, New York; 
Charles William Stores, New York; 
Johns-Manville Co., New York; But- 
terick Publishing Co., New York; Roose- 
velt Hotel, New Orleans; Fidelity Mutual 
Life Insurance Co., Philadelphia; and 
Royal Worcester Cartridge Co., Bridge- 
port. 


These companies represent but a few 
of the total who have found the odds 
against favorable control of all factors at 
all times in the private plant. Many of 
the advantages of the private plant are 
undeniable and undoubtedly some private 
plants, viewed from any angle, have been 
successful. The experience of most, how- 
ever, leaves it difficult to escape the con- 
clusion that, in the overwhelming ma- 
jority of cases, the large users of printing 
are better off in the long run when they 
shop in the open market. 








The same care and scientific 
precision that go into the 
making of the finest watch go 
also into the construction of 


Cost CUTTER 
SAWS 


The closest to mech- 
anical perfection yet 
achieved. 





Bither 


Model ‘B” 
Bench or Furnished 
Column with either 
Models regular or 
Available chute column 


Write today for our catalogue folder 


C.B. NELSON & CO. 
727 S. Dearborn St., CHICAGO, ILL. 


For sale by dealers everywhere 
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GET THIS STRAIGHT! 


I offer producers of fine printing the 
opportunity of securing the finest 
papers made—at unheard of prices. 
Every sheet made in France from 
finest linen rags. Complete line of 
deckled printing — gravure — cover 
— announcement —and other pa- 
pers — available at prices reduced 
as much as 70%. 


Ww. J. GARRITY 
1260 N. Dearborn St., Chicago, Ill. 








REQUIREMENTS 
fo BLOMGREN BROS.&CO 


MAKERS OF PRINTING PLATES 
512 Sherman St.-*> Chicago,III 






PATENT PENDING ©» DEALERS: Attractive offer 


made to responsible firms 








Now . . Numbering machines may be removed and inserted 
in LOCKED forms 


ON THE PRESS!! THE neq NONPAREIL SUB-CHASE 


Register is not dis- that encloses and locks the num- 
turbed .. spoilage is 


_ FE pein nde of the rest of the form, Only four 


reduced .. no justi- Points thick and made to stand- 
fying of machines.. ard pica measure. 3 sizes: For 5, 


Nonpareil Sub-Chase Co. 





Copyright Revision | 


(Continued from page 17) 


it easy for the author or illustratog t 
split up his copyright licenses, Patceling 
the book rights to one party, the serial 
rights to another party, second — pubjj. 
cation privileges to a third printer, and 
so on down the line. 


Simple as the general outline of Copy. 
right revolution might appear to be, it 
conceals not a few potential complications 
for groups in the graphic arts. For ex. 
ample, the map printers are concerned 
over the proposal to eliminate a damage 
clause from the copyright laws, lest it put 
them at the mercy of photostat concerns 
and commercial photographers who 
chose to copy costly maps. Indeed, the 
map printers argue that if and when we 
have copyright revision, it must bear ex. 
plicit definitions of its terms. Otherwise 
some folks may argue that photostats and 
duplicating come within the range of 
“printing.” 

“Yes,” and, again, “No,” might be the 
answer to the question of whether Design 
Copyright would be beneficial to the 
graphic arts. On the negative side, it is 
unquestionably true that with design. 
protection made easy, the printers and en- 
gravers will have to watch their steps 
more closely when reproducing material 
brought by customers and unauthenti- 
cated as to origin. On the positive side 
there is warrant for the prediction that 
with all original designs eligible for copy- 


is a self-locking auxiliary chase 


bering machine independently 





6 and 7 wheel machines 
each; $12 per doz. 


268 First Street 


$1.25 


San Francisco, Calif. 
























a =oT 





= 





eat 





The Graphic Arts Monthly 45 





right there would be a big boost to the 
cause of original and distinctive creation 
in the graphic arts. 

As matters stand today users of 
printed matter have little inducement to 
spend time and money on unique copy, 
because there is no way to protect the 
exclusive lay-out against imitation or in- 
fringement unless the design is an out- 
and-out “invention.” And there are 
mighty few efforts in the general run of 
typographic and pictorial display that can 
qualify as sheer works of genius. Fresh 
concepts they are, many of them, and 
new and ingenious rearrangements of mo- 
tifs known in the graphic arts. But not 
simon-pure “inventions.” Design Copy- 
right would lift the protection of designs 
from the patent pew to the copyright 
corner. Authorship, rather than bona-fide 
invention, would be the gauge of pro- 
tection. And thousands of users of 
printed matter that could not prove that 
their pet copy has literally been invented 
—and who also balk, maybe, at the 
high cost of patenting — may obtain at 
nominal expense a species of copyright 
protection that will lend a touch of dis- 
tinction and fend off the copy-cats. 


Composing 


Problems 


(Continued from page 20) 


man asked me to move the press grippers 
or side guide.an eighth of an inch, or two 
points, or a pica this way or that. This 
exactness in measurement would have the 
dual effect of causing me to be more ac- 
curate — and would also make the ‘O.K.’ 
man or foreman very careful in giving in- 
structions. This should serve to prevent 
much of the friction and misunderstand- 
ing which exists in many plants. 

“If I were a pressman, I would provide 
myself with a good ‘T’ square so that 
when I put a form on a cylinder press I 
could make sure that I had a straight 
edge along the gripper side of the type 
or tule form, and would know that it was 











25-40% NET 


Profit Selling Labels 


















SEND FOR 
FREE BOOK 





RINTERS — Here is an oppor- 

tunity to earn 25-40% clear 
profit (NET) selling Ever Ready 
Label jobs. Think of it— you 
don’t have the bother of running 
any label jobs, or of handling gum- 
med paper. Ever Ready is equipped 
to do ALL the work for you... 
and that means printing the job as 
well as delivering it if you wish. 


Send for Ever Ready’s “Hand-Y- 
Book of Labels,” a 48 page book 
containing 427 workable ideas 

. easy to sell to your custom- 
ers, and economical to produce! 
Our printers’ discount tells you ex- 
actly how Ever Ready places you 
in a position to meet all competi- 
tion and make a handsome profit 
as well. 


Write at once to 


EVER READY 
LABEL CORP. 


257 West 17th St., New York 
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perfectly square so far as a pressman is 
supposed to true his form before bringing 
a proof to the ‘O.K.’ man for inspection. 
In other words, I would be doing my part 
of the work before showing press proof. 

“If I were a pressman, I would realize 
that even good cutting machines often cut 
paper somewhat off square, and would do 
my squaring of type form in chase from 
the gripper edge of sheet only — at least 
until I was positive that my sheet of pa- 
per was perfectly square. I would take 
advantage of the ordinary aids to preci- 
sion which such tools as steel rules and 
squares would give me. 

“If I were a pressman, I would study 
paper stock more than the average man in 
the pressroom does. I would get myself 
a good magnifying glass (the Ortleb 
Wonderscope is an excellent one) so that 
if my eyes were not too good I could still 
manage to tell the difference in the two 
sides of the ordinary sheet of paper — 
knowing that the felt side looks better 
and prints easier than the wire side (in 
case the job is to print on only one side 
of paper) — with a little less ink and im- 
pression, perhaps. 

“If I were a pressman, I would make a 
careful, scientific study of printing inks, 
and their action on various types of paper, 
trying at all times to keep up with prog- 
ress in my profession (for presswork can 
certainly be made a profession as well as 
a trade). I would experiment with the 
drying qualities of the different basic 
inks — even if I used some of my own 
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time — so that I would not be avoidably 
guilty of permitting work in my depart. 
ment to be spoiled by offset, rubbing 
sticking together, or other pressroom 
plagues which too frequently occur. Mote 
progress is being registered in the press. 
room than in any other section of the 
graphic arts, and the rewards which will 
go to the studious, painstaking pressman 
are apt to be right in line with these 
pressroom improvements in the years to 
come. 

“If I were a pressman, I would make 
it a point to read over the small jobs 
which came into my hands as soon as 
I had my press running—or while 
changes were being made in forms on 
press—for even a good proofreader 
sometimes overlooks errors which may 
cause spoiled work. Another thing | 
would closely scrutinize would be book 
and catalog forms —carefully checking 
page numbers, folding, etc. There is so 
much hurry and bustle in most print. 
shops that it is very easy for a stoneman 
to transpose pages, or to get the wrong 
folio on a page of type. And along the 
line of reading I would religiously study 
as many of the technical printing trade 
publications as I could get —also such 
books on printing as could be found in 
the public library. : 

“If I were a pressman, I would at least 
“learn the case” —even if I had to get 
a comp to mark the boxes so that I could 
find the different characters in the case. 
I would also study type faces till I had 
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Sold by Representative 
Dealers Everywhere 


QUICKLY earn their 


cost by keeping your rollers clean, cool 
and firm in the hottest weather, thus 
permitting normal press output. Preven- 
tion is cheaper than cure. Equip your 
presses now and avoid summer losses. 
Made for all standard cylinder presses. 








H. B. ROUSE & CO., 2214 Ward Street, Chicago, Illinois 
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> ONE DOLLAR 


, working knowledge, so that should I 
be running a press at a time when all 
the compositors were absent, I could 
change broken letters should such work 
be necessary. Type has a bad habit of 
getting broken when pressmen are work- 
ing overtime — and alone. 

“After scanning the above, the reader 
will likely think that I want the ideal 
pressman to be able to do everything in 
the shop. This is pretty nearly right; 
[ believe that no printing office craftsman 
is a finished artisan until he knows 
something of the other operations than 
those in his own immediate vocation. 
This holds equally true of the typog- 
rapher. Unless he knows the funda- 
mentals of press operations, he isn’t able 
to function at his best. I believe that a 
thorough apprenticeship should include 
at least a few weeks in all departments; 
whether the apprentice intends to follow 
more than the single branch he may be 
“majoring” in. This groundwork in the 
entire craft will prove of particular value 
to that craftsman who aspires to eventu- 
ally become an executive. The well in- 
formed executive naturally commands the 
best position — and that individual who 
has the most open mind has the best 
chances for advancement in any line of 
endeavor.” 


(Signed) “O_p Supe.” 


Now we will welcome viewpoints from 
other branches of the industry on 
methods tending to improve men devot- 
ing their efforts in the composing room. 
Address Haywood H. Hunt, 300 Broad- 


way, San Francisco. 





Hal Marchbanks 
Hal Marchbanks, president of the 


Marchbanks Press and known internation- 
ally for his fine printing and his use of 
artistic type faces, died recently. He was 
56 years old. 


M& 


will bring this handy font of 


SILHOUETTES 


to your composing room 


(More than 100 separate pieces, 
foundry cast, extra hard metal) 
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Mackenzie & Harris, Inc. 


659 Folsom St. San Francisco 
Enclosed please find $ for which you 


are to send prepaid fonts of M& H Sil- 
houvettes appearing in your advertisement. 


NAME 











ADDRESS. 
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Solve Bundling Problems 


with this simple 
and inexpensive 
Banding Press. 


Easy to operate 





Write for circular 


The Liberty Folder Company 
Sidney, Ohio 











FREE—One Stand and Cutter 
with your Initial Order 

















Chesterfield 
MAKE-READY TISSUE 


NATIONALLY USED 
BY PRINTERS AND LITHOGRAPHERS 


For Printers .001 Thick—3000 Lin. Ft. 


Each 
Se er $ 6.00 
ere 8.00 
For Lithos. .0015 Thick—2000 Lin. Ft. 
RS $ 7.00 
ts HENNE RUNBEIN «05.00 '0's 0.0.0.0 6°06 6 9.50 
SS ee ee 13.50 
Be Ee NEES Snes scine ese slau ee s 17.60 


THE JOHNSTON PAPER CO. 


$17 Sycamore St. Cincinnati, Ohio 











Allied Printing and Binding Machin- 
ery, Inc., Cleveland writes: 

"We have already sold considerable 
equipment as an absolute direct result 


of our advertising in the Graphic Arts 
Monthly.’’ 











Paper Problems 


(Continued from page 26) 


others, due to a more ready acceptance 
of the ink. We know, moreover, that 
changing the ink over a wide range of 
formulas offers a considerable variation, 
not only in the working of the ink but 
in the way it lays on the same sheet of 
paper generally. The printing of paper 
is a cooperative process of balanced ma. 
terials, together with skill and crafts. 
manship. 

Tests made by paper manufacturers 
have shown inks to dry well on entirely 
impervious surfaces, such as glass, and 
also inks that would fail to dry over a 
long period of time on paper, which is 
of course much more absorbent than 
glass. 

The editor of this department would 
be very much interested to have com- 
ments from ink manufacturers on a scien- 
tific basis as to this question, if any ink 
manufacturers reading this issue care to 
do so. This department invites such com- 
ment for the next issue. 


Skid Packing 


Q It has become so popular to buy 
* paper on platform or skid packing 
that we would like to investigate the 
matter and have your opinion as to the 
advantages and disadvantages in gen- 
eral, of this form of packing. We have 
some information from our local paper 
dealer but would like to get the experi- 
ence of a mill in regard to it. 


A Skid packing has become the almost 
* universal form of packing for large 
edition printing where facilities for re- 
ceiving the paper are suitable for this 
form of packaging. Skid packing, from 
the mili point of view, is a form which 
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saves handling of paper to the benefit of 
reduction of waste for the printer and the 
paper mill. In packing paper in cases, 
the paper is handled in small lifts into 
the case until the case is full. In packing 
for skid packs, most mills sort the paper 
onto the platform on which it is to be 
shipped, thus saving the handling off the 
sorting table into the case, which of 
course reduces the opportunity for dam- 
aged sheets due to handling. 

From the printer’s point of view, skid 
packing is lower in price than cases, and 
generally allows the printer to place the 
skid on his automatic pile feeder with- 
out removing the paper from the plat- 
form or handling the paper as he would 
if it were packed in cases. 

It is necessary that facilities be present 
for handling the receiving of skid packs 
because the average skid of paper weighs 
approximately four thousand pounds and 
ig not so easy to handle as a case of paper 
ora bundle. A railroad siding or a truck- 
high platform are preferable facilities for 
receiving skid packed paper. In the ab- 
sence of either one of these facilities, an 
entrance way large enough for the use 
of skid runs, extending from the back of 
a delivery truck to the ground, or a block 
and tackle arrangement plus some area 
outside the entrance covered with cement 
on the ground, so that lift trucks can 
operate in moving the skids into the 
building. A check-up on elevator capacity 
is necessary if the skids are to be taken 
to an upper floor, and a check also on 
widths of all doors and runways, espe- 
cially at corners, to see whether the size 
of the skid will be accommodated by the 
space allowed. 


Some printers still prefer cases, even 
for large edition work, in order to utilize 
the cases for reshipment of printed mat- 
ter. But a great many printers have real- 
ized the saving in handling of skids, as 
well as the differential in cost, and de- 
vised other means for shipping their 
finished work. 





WHY 


users of the 
WELLS Cross RULE 
FORM MACHINE 








get the business! 


1 Actual production costs on 
making cross rule forms are re- 
duced 254 or more. 


2 65% less investment in metal. 


3 Duplicate forms, produced at 
little extra cost, cut number of 
impressions. 


4 Investment in equipment is 
low. 


No form too complicated. Use 
any kind of rule and type. 


6 Machine is simple to operate. 
Can duplicate forms already 
printed or compose direct from 
original copy. 

Forms are interlocking and 
can’t pi. They stand up under 
electrotyping. 

FREE: A sample ‘“Wells-made” 
form and circular will be mailed 


free on request to readers doing 
form printing. 


WELLS & COMPANY 
536 South Clark Street 
CHICAGO, ILLINOIS 
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COMMERCIAL ENGRAVING 
AND PRINTING, by C. W. Hackleman 


800 pgs. (6x9), over 1500 illustrations, 35 re- 
lated subjects. Gives complete working knowl- 
edge of methods and processes. Hundreds of 
examples, suggestions and reference features. 
A big help to advertising men, printers, stu- 
dents, and others. Over 12,000 copies sold at 
$15.00. Price reduced to $7.50, postpaid. 
Prospectus free. 


COMMERCIAL ENGRAVING PUB. CO. 








DEPT. 9K INDIANAPOLIS, IND. 
ICK- 
prying JOB INKS 


Recently developed and perfected by 
us to save printers valuable hours in 
pressrooms. Will dry very rapidly 
on paper, but will not dry on the 
press while running. Can be used on 
any grade of bond and ledger papers. 
Forms can be backed up immedi- 
ately. Manufactured by us in ten 
brilliant colers including black. Send 
for color chart and prices. 


HOMER W. PALMER & CO. 
1819 Carroll Ave. Chicago, Hil. 











Bands circulars in neat, 
compact packages 


Cc. F. ANDERSON & CO. 
Folding Machines — Bundling Presses 
Upright Trucks 
3229 Calumet Ave. 


CHICAGO 














Printings Problems 
(Continued from page 22) 

sary when printing on this kind of paper 

if you desire a good black reproduction, 


Rubber Blankets 


I shall be most grateful for you 
opinion concerning the use of rub. 
ber or patent blankets. Are these success. 
fully used on cylinder presses in the pro. 
duction of fine printing? If not, are there 
any conditions of production where they 
would be desirable? —Pittsburgh, Pa, 
A Patented press blankets are used 
* primarily on rotary magazine 
presses. They are at times employed for 
regular flat press work but as a rule only 
for book work. They do not lend them. 
selves very readily to the finer grades of 
halftone printing. 


e 

Stereoty pins 

(Continued from page 24) 
is accomplished by heat being generated 
from electric heating units in the lower 
platen of the press and thus driving the 
moisture of the mat up and into the 
molding cushion. Both of these pres- 
sures are quickly and easily determined 
after a little experience or with quick ref- 
erence to a chart. It is obvious that this 
straight, vertical, and direct method of 
impressing the mat is superior to any 
other and gives exact reproduction of 
finest detail, for there is no distortional 
rolling or uneven beating action that is 
the basis of the dry and wet mat sys- 














Gowan Pertorators 


for VERTICAL and ALL CYLINDERS 
We have been using the Cowan Perforators 
presses for the past year. We have 
_excellent results with same and do -n 


ot 
hesitate to recommend them. TERMINAL 
PRESS, Los Angeles. 


See your dealer or write us direct 


Morgan Expansion Roller Truck Co. 
P. O. Box 216, Hollywood, Calif. 





on both our Kelly and Miehle Vertical gal 
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tems respectively. It is also obvious that 
drying the mat on the form and under 
pressure is the only satisfactory way of 
not only producing a perfectly flat mat, 
but also of obtaining the finest detail, so 
fine in fact that 133 line screen work is 
easily done. Another distinct advantage 
of drying on the form is that there is no 
shrinkage of the mat, and thus close 
register for high-grade work is obtained. 

The second main operation, the casting 
operation, is familiar to everyone and be- 
ing the same for all stereotyping meth- 
ods, no detailed description is called for 
in this article. It is of interest, however, 
that very definite advances have been 
made in casting boxes in the past few 
years, particularly the vacuum casting box 
which holds the mat firmly against the 
bed of the box and has a tendency to 
draw air and other gases from the metal 
before it solidifies, thus producing a more 
accurate and dense cast. 

The third main operation and a most 
important one for very accurate plate- 
making is the shaving operation. In fact, 
a plate shaved on a modern shaving ma- 
chine is much superior to one that is 
underlaid to make up for its unavoidable 
inaccuracies which it is impossible to es- 
cape in even the best of casting boxes. 
Shaving machines have been tremen- 
dously improved in the past few years, so 
that a plate run through a modern shaver 


is of an almost unbelievable high order - 


of accuracy. It is a fact that the shaving 
operation either makes or breaks the 
printing qualities of a plate, this being 
true of an electrotype as well as a stereo- 


The fourth main operation is the rout- 
ing of the plate, with which, as with the 
casting operation, most everyone is ac- 
quainted. This obviously is not necessary 
on all types of plates, but a plate con- 
taining fairly large open spaces must 
usually be routed in order that these 
spaces will not print up. 

We shall reserve for later discussion 
other operations just preparatory to or 
following each of the four main ones. 

















































SIMPLIFIED 
HALFTONE 
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MAKING 





Pat. Appl. For 


Autodot 


for Offset or Relief Printing 





For information write 


BASSIST PROCESS 
LABORATORIES 


608 South Dearborn Street, Chicago 
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PROCESS EMBOSSERS 


THe Typo Jr. 
$75.00 F.O.B. 







Hand and Automatic 


Mfd. by 
AUTOMATIC PRINTING DEVICES CO. 
Racine, Wis. 
Not Inc. 








Office Equipment at 50% Discount 


Thoroughly re-manufactured Typewriters, 
Duplicators, Multigraphs, Adding Machines, 
Checkwriters or any other Office Device or 
Supplies from 25% to 50% less than the 
new price. They work, look and are guar- 
anteed as new for one year. 


‘Pruitt 


INC. 
Suite 500, 190 N. LaSalle St., Chicago, Ill. 
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PHOTOGRAPHY 


ADVERTISING ART 
PHOTO-ENGRAVING 
ELECTROTYPING 
WAX ENGRAVING 


Complete service means 
undivided responsibility 
to us---and entire 


satisfaction to you. 


CRESCENT ENGRAVING CO. 
annette: 3 eal MITHIGAN 





The Halftone Screen 


(Continued from page 14) 


of a plate would immediately cause ity 
rejection. 

The question has been frequently asked 
as to why it is necessary to rule two glass 
plates and join them together to make q 
halftone screen? Why not rule the two 
series of lines on one plate? This js 
more or less impossible for two reasons: 
the varnish would be apt to break at the 
intersections of the lines, and even if it 
were possible to do so, the disagreeable 
discovery would be quickly made that in 
attempting to etch the intersecting lines 
with hydrofluoric acid, the corners of the 
ruled squares would be rounded off by 
the action of the acid during the process 
of etching. 

After completion of the ruling, the 
glass plate is taken from the machine and 
its back and sides coated with an acid- 
resisting varnish. The ruled plate is then 
subjected to hydrofluoric acid, which 
etches the glass lines left exposed by the 
cutting tool through the peculiar action 
of this acid in attacking and dissolving 
the silica which is one of the main in- 
gredients of ordinary glass. 


When etching has been carried to the 
point where the lines are incised into the 
glass surface at a depth sufficient to te- 
tain a pigment, the resist is removed 
from both the front and back of the 
plate, after which the etched lines are 
filled with the finest possible vine-carbon 
printing ink, one of the most opaque pig: 
ments known to science. 

The. operation of pigmenting the lines 
of two of these diagonally ruled plates 
completed, the ruled sides are laid face 
to face and cemented together with 
Canada balsam, so that the lines crossing 
at right angles form the square apertures 
of the standard screen. The particular 
adhesive chosen for this purpose is well 
known in optics for the cementing 
lenses, and is preferred because of its 
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QUALITY e SERVICE e SATISFACTION 
MAY SPECIALS: 


48 case Tracy type cabinet com- 
plete with drawers, swing trays, 
full length lead and slug rack. 
Regular price $185. Special at $135. 


Single tier flat top oak cabinet with 
24 dustproof cases, Special $64. 


Also bargainsin galley cabinets, etc. 


TYPE &PRESS of ILLINOIS 


632 Sherman St., Chicago 
Film Exchange Bldg., Cleveland, Ohio 


























Condition Your Paper Before Printing. 
The Southworth Simplex Does This Accurately. 


Write us for further information and list of users. 
We guarantee satisfaction 





4 compartment 
Simplex 
Capacity 60,000 
sheets per 
8 hours 






Much work is of a kind that makes paper conditioning imperative. The best 
of salesmen cannot sell at a profit if production costs are too high. We can and 
will save you money. 


We also manufacture Humidifiers, Universal Paper Jogger, Hold- 
fast Hangers, Punching, Round Cornering and Perforating ma- 
chinery of all kinds, also special machines built to order. 


SOUTHWORTH MACHINE COMPANY, Portland, Maine 
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high transparency in thin films, the fact 
that it possesses approximately the same 
refractive index (property of bending 
light rays) as glass, and that it practically 
eliminates reflection and refraction of 
light at the surfaces in contact with it. 

When the two glasses have been satis- 
factorily cemented together, the edges are 
sealed with a protective metallic binding 
of either cemented aluminum (Levy), or, 
as in the case of a European screen 
(Ehfa), with an electrolytically deposited 
and hermetically sealed band of copper. 
The metallic binding serves to protect 
the cemented edges of the plates from 
liquids and atmospherical influences, also 
rendering the screen less liable to break- 
age and chipping. 

Before terminating the present discus- 
sion, it may be well to mention a few of 
the historical highlights in the develop- 
ment of the halftone screen as we now 
use it. 

The idea of employing either a me- 
chanical or optical device for the inter- 
pretation of a continuous tone image into 
printing dots dates back to Fox Talbot’s 
use in 1858 of a piece of net gauze, an 
unsatisfactory process, since the dots were 
all of one size but of different density. 

Probably one of the first to use a 
glass plate covered with lines in the man- 
ner of a halftone screen was Berchtold 
(1857); glass screens with wavy lines 
were used in America in 1865 by Egloff- 
stein, and were produced by Sartain, the 
steel engraver. 


—— 


In 1879, J. W. Swan patented the us 
of a single-line screen in contact with 
positive, a method improved in 188? 
Meisenbach, and subsequently introduced 
as one of the pioneer halftone processes 

Some of the earliest halftone screens 
of the cross-lined variety were made by 
Wolfe, but these were photographic 
copies on wet collodion plates of a pg. 
tern of intersecting lines. 

It may interest the reader to know that 
screens (or rather, copies) are still made 
by photography, especially in rotogravute, 
where the huge ruled master screens are 
only used to create photographic copies 
on dry plates by contact printing. A 
photographic plate particularly suited 
for this purpose is the Cramer “Super 
Contrast” plate, which is used today in 
some of the largest establishments in the 
country for the production of duplicative 
as well as special forms of experimental 
screens. 

The first to rule and seal a glass screen 
in the modern manner was F., E. Ives, 
who in 1885-1886, cemented two single. 
line screens together with Canada balsam, 
so as to leave square apertures. 

Commercial manufacture of cross-line 
screens was attempted in 1883 by Louis 
and Max Levy, but did not really com- 
mence until 1891, the year of Max Levy’s 
patent of the screen-ruling machine. 

Briefly reviewed, the modern halftone 
screen is a series of inventions, the first 
of which was Berchtold’s use of glass 
plate, followed later by Sartain’s discovery 









ONLY ONE PHOTO - ENGRAVER 


will be given the exclusive manufacturing rights in the majority of 
printing centers. We will completely equip your plant and personnel 
for the production of highest grade ne 

your letterpress customers to more economically pro 
play advertising. Send for illustrated booklet and samples. Act now! 
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and use of the principle of etching lines 
into glass and filling them with pigment. 

Next was Rowland’s invention of the 
dividing engine, which paved the way for 
Levy’s screen-ruling machine. Ives’ idea 
of cementing two ruled plates together 
was the last pioneering step in the evolu- 
tion of the present halftone screen. The 
combination of all these ideas and inven- 
tions led to the commercial production 
of screens by Levy, and so excellently are 
they produced that they still remain the 
most reliable medium in the graphic arts 
for the translation of images that serve 
as the foundation for the production of 
relief and lithographic printing surfaces. 
[The theory. and manipulation of the 
halftone screen will be dealt with in the 
next issue of this publication. ] 


Pressroom Profits 


A talk given recently by H. A. Porter, 
Vice President of the Harris-Seybold- 
Potter Co., 4510 E. 71st Street, Cleve- 
land, was so enthusiastically received by 
members of the Detroit Club of Printing 
House Craftsmen that the Company has 
printed it in booklet form for those who 
wish copies. The title is “A Five Year 
Achievement for Press Room Profits.” In 
it, Mr. Porter says: “There is no reason 
why the Code of the Graphic Arts In- 
dustry should not profit all of you tre- 
mendously, if only you will understand it 
and observe it. Under it we are all en- 
titled to tell the truth. And so, I bring to 
you who are interested in plain facts on 
printing profit, a story of achievement that 
directly affects your pressroom profits.” 











_. NEW 
AMERICAN 


5 column with or with- 
out melting pot. 


$00 
PER WEEK 


Ask about the 


American Saw too. 


American Mfg. Concern 
lamazoo, Mich. 


U.S. 131 at MCRR-1 





SAVE TIME 
and MONEY 


Stop delays due to offset, sticking, 
picking, rubbing off and like ink 
troubles. Eliminate much slip-sheet- 
ing. Insure quick setting of ink on 
hurry-up jobs, quick back-up, better 
coverage, cleaner and snappier print, 
with INKWORK the new scientific 
pressroom material. It pays to use 
INKWORK because INKWORK 
“makes ink work better.”” Used by 
leading printers and _ lithographers. 
Write for information. 








“MAKES INK WORK BETTER® 


INKWORK PRODUCTS CO. 
715 So. Dearborn St. Chicago 

















Buick—blue 
Chevrolet—black 
Nash—black 
Buick—blue and gold 


105-7 FULTON STREET 








ENGRAVED AUTOMOBILE EMBLEM CARDS 


Carried in stock 2-, 4- or 8-up 
Pontiac—red and gold 
Buick-Pontiac—(red-blue) 
Buick-Pontiac—(red, blue and gold) 
Ford 4 and S—blue 
Ford—Old Ford Emblem—blue 

Samples sent upon request 


We also specialize in all other forms of steel die and copper plate engraving 


GLOBE ENGRAVING COMPANY 


NEW YORK, N. Y. 
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Nonpareil Sub-Chase 


The Nonpareil Sub-Chase Company, 
734 Harrison Street, San Francisco, Cali- 
fornia, has brought out a Sub-Chase for 








numbering machines, called the Nonpareil 
Sub-Chase. 

It is an auxiliary chase in which the 
numbering machine is locked independ- 
ently of the rest of the form by a small 
but effective quoin built integral with 
the Sub-Chase. It is only four points 
thick and made to even picas, which 





ve 


makes justifying of off-size n i 
machines unnecessary. Made in three 
sizes: for 5, 6, and 7 wheel machines 

Forms need not be unlocked of evel 
lifted to remove or replace a number 
machine. When running “blanks” the 
Sub-Chase runs vacant; plugs are no 
needed. 

Moderately priced, their cost is saved 
many times over the first day they are 
locked in a form, according to the manu. 
facturer. 





Cuneo Reports Profits 


Net profits of The Cuneo Press, Ine, 
for 1933 were substantially larger than in 
1932, according to the annual report, re. 
leased to stockholders recently. After de. 
duction of preferred dividend require. 
ments the balance remaining for the com. 
mon stock was over 100 per cent larger 
than in 1932. 

After all charges, including deprecia- 
tion and repairs of $827,480, federal taxes 
of $136,500, and a reserve for 
extraordinary losses of $141,142, net in- 
come for the year ended Dec. 31, 1933 
was $787,404, equivalent, after payment 
of preferred dividends, to $3.75 a share 
on the 170,700 shares of common stock 
outstanding in the hands of the public, 
In the year ended Dec. 31, 1932 net in- 
come was $466,994, equivalent, after pre- 
ferred dividends to $1.85 a share on the 
common stock. 





Sleight’s INKS for 


PRINTING AND LITHOGRAPHING 


PROCESS TREATED INKS prevent offset and sticking 
ODORLESS INKS for Food Wrappers, etc. 

HIGH LUSTRE GOLD-ALUMINUM INKS 
SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 
BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, MILWAUKEE 
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Add toYour Profits p< 
with the e A 

POST AUTOMATIC 

ENVELOPE PRESS 


THAN EVER 
Speed (10,000 to 18,000 per hour): Quick clamping on of plates, no 
Accuracy: bevel or holes to drill: 
Clear Impression: Easy access to makeready and wash 
Guides quickly adjustable for posi- up: 

tion: Minimum wear on type’ or electro- 
Printing with flap automatically ype: 

opened and closed: A fountain designed for envelope 
Printing on flap and face in one im- printing: 

pression: Speed and accuracy on warped stock 
Automatic stop: and two-piece window envelopes: 
Automatic impression throw-off: Least roller trouble: 
No extra cost for curved plates: Printing from type, linotype, Ludlow 
Instant, variable speed control: and electros. 


Commercial Envelope, sizes 5 to 12 


A POST AUTOMATIC ENVELOPE PRESS HAS ALL OF THESE FEATURES 
Write for illustrated booklet 


POST MANUFACTURING WORKS  Gichivertey, Parkway 


A press that holds records for impressions and changes per hour 



















A limited number of copies 
of this valuable book at half 


price 


Encyclopedia 
ot Printing 
Was $10.00 $ 


Now Only 


Cash or Money Order with Order 


Make this book yours. Take advantage of this half-price offer. 
Write now for full details, contents, testimonials, etc. 


00 











GRAPHIC ARTS PUBLISHING CO. 
608 South Dearborn Street CHICAGO 
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She Twentieth Century 
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HOTEL DIRECTORY 


These hotels are recommended as Graphic Arts Headquarters 








BUFFALO, NEW YORK 
HOTEL LENOX 
Clarence A. Miner, President 
140 North St., near Delaware 
200 rooms Rates from $1.50 


CHATTANOOGA. TENNESSEE 
HOTEL PATTEN 
John E. Lovell, Manager 
Coffee Shop and Dining Room 


Food at Popular Prices 
410 outside rooms Rates from $2.00 


ne ILLINOIS 
ARRISON HOTEL 
Bh. Radio—Circulating Ice Water 


Garage with direct entrance to lobby 
400 rooms with bath Rates $2.00 and Q. 50 single 


CLEVELAND, OHIO 
THE CARTER HOTEL 
Folsom B. Taylor, Managing Director 
Prospect near E. Ninth 
600 rooms 


Rates from $2.50 
CLEVELAND, OHIO 
GARFIELD HOTEL 


L. J. Lane, Manager 
3848 Prospect Avenue 
Rates from $1.50 














100 Rooms 


DENVER, COLORA 
HOTEL SHIRLEY- SAVOY 


E. C. Bennett, Manager 
Broadwey at 17th St. 
Rates from $1.50 





400 rooms 


NOLAN OTE INDIANA 


OTEL LOCKERBIE 
Arthur Zink, eg emer 


121 . Illinois St. 
200 rooms Rates from $2.00 


KANSAS CITY. MISSOUR 
HOTEL KANSAS- CITIAN 
R. F. Marsh, Manager 
Rates from $2.50 


LOS ANGELES, CALIFORNIA 
HOTEL CLARK 
P. G. B. Morriss, Manager 
496 South Hill Street 
Rates from $2.00 











555 Rooms 


LOUISVILLE, KENTUCKY 
THE SEELBACH 


John S. Brannin, Manager 
Walnut and Fourth Sts. 
Rates from $1.50 





500 rooms 
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MILWAUKEE, WISCONSIN 
HOTEL PLANKINTON 


Hoffman, Manager 
609 N. Plankinton Ave. 
300 rooms Rates from $9.00 


MINNEAPOLIS, MINNESOTA 
ANDREWS HOTEL 


Theodore F. Stelten, Manager 
Hennepin and Fourth Sts. 


Rates from $1.50 





325 rooms 
OMAHA, NEBRASKA 
HOTEL SANFORD 


Frank Gore, Manager 
1913 Farnam St. 
300 rooms Rates from $1.50 


PHILADELPHIA, PENNSYLVANIA 
HOTEL ADELPHIA 


David B. Provan, Managing Director 
Chestnut St. at 13th 
400 rooms Rates from $3.00 


PITTSBURGH, PENNSYLVANIA 


ROOSEVELT HOTEL 
Francis W/. Parke, Manager 
Center of Triangle 


Rates from $2.50 











600 rooms 


ST. LOUIS, MISSOURI 


HOTEL MELBOURNE 
O. P. Greathouse, Manager 
Lindell Blvd. at Grand Ave. 
400 rooms Rates from $2.50 


SAN FRANCISCO, CALIFORNIA 
HOTEL FRANCISCAN 


Stokely Wilson, Manager 
350 Geary St. 
Rates from $1.50 








175 rooms 


SEATTLE, WASHINGTON 
NEW HOTEL HUNGERFORD 


Earl Hungerford, Managing Director 


Fourth & Spring Sts. 
200 rooms Rates from $2.00 








WASHINGTON, D. C. 


HOTEL HARRINGTON 
Douglas C. Sheffer, Manager 
11th and “E” Sts. N. W. 
300 rooms Rates from $2.50 
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ADVERTISING 


BUSINESS CARDS 








post CARD, blotter and house organ copy, 
layout and cuts for the printer’s own ad- 
yertising. Exclusive territories open. Write 
for booklet. Theodore T. Jonas, 168 West 
g4th St., New York. 


ADVERTISING CALENDARS 


THE NEW ENGLAND CALENDAR CO., 17 
Sudbury St., Boston, Mass., offers to print- 
ers a high grade 5c Calendar line for 1935 
suitable for every line of business. A real 
money making proposition. Particulars will 
be mailed upon request. Write today. 














45c PER M —weddings—90c per 100 
sets, panel and mourning cards, menus, etc. 
HEBREW NEW YEAR CARDS. «in. 


ples from Spencer Paper Oo., 661 Broad- 
way, Brooklyn, N. Y. 








CALENDAR PADS 


THE SULLIVAN PRINTING WORKS Com- 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio. Calendar pads now ready for ship- 
ment; the best and cheapest on the market; 
write for sample books and prices. 














“ADVERTISING THERMOMETERS 

A PROFITABLE SIDE line for printers— 
Selling Advertising Thermometers. Big 
discounts. Write Dorfmann Bros., 33-12 
106th St., Corona, N. Y. 


AIR CONDITIONING 


HUMIDIFYING—COOLING—DEHU MIDIFYING 
Write for illus. pamphlet entitled ‘“‘Air Con- 
ditioning and Humidity Control.” B. Offen 
& Co., 608 S. Dearborn St., Chicago. 


ART 
STOCK CUT CATALOG 


showing thousands of ready made cuts; it 
is free; write today. Cobb Shinn, 40 Jack- 
son Place, Indianapolis. 


BOOKBINDERS EQUIPMENT 


PUNCHES, dies, tab cutting knives and at- 
tach’s, paging and ticket numbering heads, 
perforator dies, etc. for any make machine. 
P, A. Juul Co., 302 Sheldon St., Chicago. 


BROADSIDE SEALING MACHINES 


THE SPEEDISEALER seals 9,000 pieces 
per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 


BRONZING MACHINES 


STRAIGHTLINE BRONZER hooks onto any 
modern printing or lithographic press. Send 
for descriptive circular. a Henschel 
Mfg. Co., 229 W. Mineral St., Milwaukee. 


BUSINESS FOR SALE 


ESTABLISHED weekly newspaper. $900. 
half cash. Ranney, Jamestown, N. Dak. 






























































CARD CASES 


GENUINE real grain, adjustable spring clip 

—Holds one loose card as securely as 

twenty—Write for literature. Stauder 

ra Co., 4130 Belmont Ave., Dept. 534, 
go. 


CHALK OVERLAY PROCESS 


LEADING PRINTERS and publications now 
use Chalk Relief Overlays for all halftone 
makeready. Great improvement over slow 
hand-cut overlay methods. Low cost, saves 
time, improves quality. Apply on company 
letterhead for free instruction book and 
prices, A. M. Collins Mfg. Co., 226 Colum- 
bia Ave., Philadelphia, Pa. 


COMMENCEMENT INVITATIONS 


COMMENCEMENT INVITATIONS and other 
engraved stationery. Samples with discount, 
to printers. Siegrist Engraving Co., Hayes 
Bldg., Kansas City, Mo. 


COMMERCIAL STOCK CUTS 


“A CUT FOR EVERY THOUGHT.” Send 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 


ELECTROTYPE STOCK CUTS. Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles, Calif, 
TYPEPS—A Beautiful Catalog of Art and 
Commercial Stock Cuts. Price 50 cents. 
Order Now. Horace P. Brouillet Syndicate, 
30 East Sup. St., Duluth, Minnesota. 
STOCK CUTS that are New, Hot and 
Original at lowest prices. Send for Catalog. 
Midwestern Cut Service, El Paso, Ill. 















































WE Pay CASH 


THOMAS J. 


DEE& CO, 


PRECIOUS METAL REFINERS 
55 E.WASHINGTON $T. 
CHICAGO 





Jor GOLD RUBBERS, SILVERWASTE, HYPO SOLUTION 
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COMPOUNDS 


EQUIPMENT FOR SALE 





QUICKSETTING NON-SMUT COM- 
pound—Prevents offsetting, crystal- 
lizing, rubbing off, does not dry on 
press, stops picking and filling. Will 
not affect body or color of the most 
delicate tints. Works equally as well 
in offset, lithographic and letter press 
inks, black or color. Please state how 
many cylinders and job presses. Send 
for free sample. Harry J. Hodges, 
Northbrook, Ill. 


DECKLE EDGING MACHINES 


BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
Co., Box 4X, Norwich, Conn. 














FOR SALE:—32” C&P Power Outter 35” 
Oswego Power Cutter, 14x22 Colts Arm 

14x22 Universal Cutting Pregs Pow 
Miehle Press bed size 26x34, No, 4 Bosty, 
Stitcher, Latham 1%” Stitcher, Gordon 
Presses, Millers, Practically all sizes in 
cylinder presses, proof presses and mige 
equipment. PRINTERS MACHINERY (oR. 
PORATION, 414 S. Clinton St., Chicago, 


35x50 MIEHLE with feeder; 38x50 Maga. 
zine folder; 10x15 with feeder; 35” Sey. 
bold cutter; complete composing room: 
Model K Linotype. Separately or as plant 
at $1000 down and $4000 at $75 pe 
month. N. P. Atkinson, 3709 Cascais 
Ave., Seattle, Wash. 








EASELS AND GUMMED SEALS 


EASELS FOR WINDOW AND COUNTER 
ecards. Seals in var. col. for sealing folders, 
ete. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 


ENGRAVERS 


WAX ENGRAVINGS, Finest Quality-Econ- 
omy in ruled forms or charts. W. J. Lewis, 
Inc., 1213 W. Third St., Cleveland, Ohio. 


EQUIPMENT FOR SALE 


CURRENT OFFERINGS at big savings: 
No. 5-0 Two Color Miehle; Cross Feeder 
for 2-0 Miehle; No. 11 Babcock Optimus, 
45x63 bed; 22x30 Harris Offset; 28x42 
Harris Offset; 36x48 Harris Offset; 22x30 
Fuchs & Lang Offset Proving Press; No. 2 
Standard model Rotaprint; Ludlow Type 
Caster, mats and cabinet; Hoe Combina- 
tion Jig Saw & Drill; 1000 lb. Automatic 
Quick Melting Furnace; 19” Chandler & 
Price Bench Cutter, like new; other cut- 
ters up to 74”; Monotype equipment; 
Model 5, 8 and 14 Linotypes. Have you 
seen our current Broadcaster giving com- 
plete list? Thomas W. Hall Co., 1071 
Sixth Ave., New York. 


REBUILT HARRIS Automatic Presses. All 
models and sizes, single and two colors 
available. Presses converted for special- 
ties. Several sizes Offset Presses on hand. 
Konecky Bros., Inc., 21 East 4th St., N. Y. 


























BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
12%4x19 Colts Armory, 10x15 New Series 
Miller. Bargains. Oash or terms, E, G, 
Ryan, 727 S. Dearborn St., Chicago, 


HARRIS E-G CHURCH ENVELOPE Pregs, 
Rebuilt and guaranteed. Completely 
equipped with new numbering heads, dating 
chains and_ slugs. Reasonably priced, 
Konecky Bros., Inc., 21 East 4th St., N.Y, 
THOMPSON Type Machines for sale—also 
molds, mats and other equipment. Low 
prices for quick sale. Terms to responsible 
buyers. Address Field, 510 Fifth Avenue 
South, Minneapolis, Minn. 











MIEHLE Flat-bed Perfecting Press suitable 
for 17x22 or tabloid size paper. Must sell 
at once, complete with A.C. power, Mid. 
west Printers’ Machinery Works, 610 Fed- 
eral St., Chicago, Il. 


FOR SALE—Monotype Material Maker com- 
plete with mats, molds, etc. Monotype Type 
and Rule Caster complete. Sort cabinets. 
Type Machine Maintenance Service, 318 W. 
Randolph St., Chicago, Il. 











Get Your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNDRY 
Type — Economy Quads — Brass Rule 
New Address: 320 S. Jefferson, Chicago 

















LUDLOW TYPOGRAPH 


Complete with latest water-cooling device, electric pot, 6 and 12 poirt 
molds, rule forms, sticks, etc. Two cabinets with 42 fonts of mats: Bodoni 
Bold, Gothics, Caslon Tru Cut, Caslon Italic, Caslon Bold, Chelt Bold, 
Extended, Condensed and Extra Condensed. 


$4000.90 worth of equipment for $1950.00 cash, on our floor. 


THE M. L. ABRAMS COMPANY 
1639 Superior Ave., CLEVELAND 0O. 
*Phone CHerry 1310. 
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[REBUILT FOLDING MACHINES 


$295.00 


MOTOR INCLUDED ...NO EXTRAS... EASY TERMS 
3 Sections Folding Rollers—4, 6, 8, 12, 16 Pages 


| RUSSELL ERNEST BAUM 


| 
| 
| 17% 29" fae 
| 
| 


615 Chestnut St., Philadelphia 


Branches Principal Cities 





EQUIPMENT FOR SALE 


EQUIPMENT FOR SALE 





HARRIS P 2-color env. blanker; Miller 
spec. purp. saw; Baum folders; limited 
number Thompson type and galley cabinets 
at reduced prices; Post Envelope Press. 
Robert W. Vorwerk, 622 S. Dearborn, 
Chicago. 

FOR SALE—Mat Rolling Press and Miller 
Bench Saw Trimmer. Guaranteed—in ex- 
cellent shape. Terms if desired. J. Wil- 
liams, 2872 Romana Place, Cincinnati, O. 


OFFSET PHOTOGRAPHIC, photo engrav- 
ing, electrotyping, stereotyping equipment. 
Oomplete plant or any part. Miles Machin- 
ery Co., 482 W. Broadway, New York City. 


POWER PAPER CUTTERS, Gordon and 
Oolts Presses, Colts Cutter & Creaser 26x38 
—20x30. Cyl. presses, all sizes. American 
Ptrs. Mach. Co., 12 S. Clinton St., Chicago. 


TYPE—Printing Equipment, used and new 
Machinery. Large stock, quick service, con- 
venient, low prices. Free catalog. Missouri- 
Central Type Fdry., Wichita, Kan. 


CASTING BOXES, SAWS, SAW TRIM. 
MERS, routers rebuilt. Guaranteed. All 
Makes. WE SAVE YOU MONEY. Johnson 
Roller Rack Co., Dept. E., Kalamazoo, Mich. 


C&P., MILLERS, M-24 Multicolors, Proot 
Presses, Miller Saw-Trimmers with Router 
& Jig, Linotype Mats. Joseph F. Eismann, 
173 Lafayette St., New York. 


BOSTON STITCHER, %” motor, $195. 
Boston Multiple 4 Lead %” flat wire 
stitcher $675. Baum 19x25 Folder $395. 
J. L, Paul, 608 So. Dearborn St., Chgo. 


NEW SLUG CASES $1.00. Slugs, leads, 
10c Ib, Rule, 20c Ib. Inks, 50c 1b. Presses 
all sizes, other equipment. F. Frank, 2953 
W. Lake St., Chicago. 


BARGAIN 


No, 4 Miehle Press, 4-roller, bed size 
29x41”. With Combination Delivery, 2 sets 
rollers, Gas Bar, ete. Can be inspected on 
fleor Chicago plant. 



































J. D. HENNIGAN CO. 


Chicago, III. 


551-53 Fulton St. 


2—56” MIEHLE two-colors with cross feed- 
ers and extension deliveries. A. W. Robert- 
son, 34th St. & 8th Ave., New York City. 


FOR SALE—No. 11 Babcock Optimus Print- 
ing Press, sheet size 41”x61”. Vail-Ballou 
Press, Inc., Binghamton, N. Y. 


MAGAZINES, molds, fonts, spacebands, lin- 
ers, etc., new & used, bought, sold, traded. 
Montgomery & Bacon, Towanda, Pa. 


NEW AND REBUILT Printing Machinery. 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 


6x9 SIDE LEVER PRESSES—$40. Brook- 
i Printers Exchange, 35 York St., Brook- 
yn, N. Y. 


RACKS, Linotype Magazine. Write Wm. 
Reid & Co., 537 So. La Salle St.. Chieago. 


FOR RENT 


THE OWEN CARD Publishing Company 
plant at Elmira, N. Y., consisting of 60,000 
square feet, will entertain renting in whole 
or in part at 20c per square foot, includ- 
ing heat and janitor service during winter 
months. Concrete construction, sprinkler 
equipped, large freight elevator, electric 
sub-station allowing for either AC or DO 
current. Lowest electric rates and insur- 
ance rates. Write or wire for full informa- 
tion and illustrated prospectus. Owen Card 
Publishing Company, Elmira, N. Y. 


GOLD AND METALLIC INKS 


GOLD SEAL Metallic Ink will produce per- 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 


MAROHN METALLIC INKS will not rub 
ofi—can be used on almost any grade of 
paper. Write for samples. Marohn Chem- 
ical Co., 1628 N. Franklin Pl., Milwaukee. 


INSTRUCTION 
LEARN LINOTYPE—At home, 50 lessons 
in 10 finger touch operating, $1.10. Stand- 
ard system. 42-11 21st Ave., Long Island 
City, N. Y. 
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MIEHLE SERVICE 


MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, maintenance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct., Chgo. Har. 1980—Web. 7500 











MISCELLANEOUS 


REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. 
N. Wells St., Chicago. 





W. M. Shultz, 117 


__ My 
VALUE SELLS Our 


INKS 


Service Holds Our Customers 
Bond or Job Black, 50¢ per Ib, 


Send for our price list. 


VAVRA-FREY INK CO., Inc. 
312 Union Park Court, Chicago, Iii, 











SALESBOOKS 





40 PRINTING PLANS that will help keep 
your plant busy, sent prepaid for $1.00. 
Or 50 mail order plans $1.00. Selected 
and tested money makers. Satisfaction 
guaranteed. Associated Management, Re- 
covery Division, 1700R Sansom St., Phila- 
delphia, Pa. 


TAKE ORDERS for Salesbooks, Cate 
Checks, etc. Extensive superior line; quick 
service. Easy plan; fine samples, Liberal 
discounts to responsible printers, Adams 
Bros. Factory, Topeka, Kans, 


SCHOOLS 








——— 





PAPER & SUPPLY DEALERS—We have 
an allied line for you that will pay you 
well without investment. Address Box 368, 
care Graphic Arts Monthly. 


CUTTING DIES for Printing-Press work. 
Nothing too intricate. Bates Die-Cutting 
Co., St. Paul, Minn. 


GENERAL REPAIRS Linotype parts, molds, 
etc. Wm. Reid & Co., 537 So. La Salle St., 
Chicago. 


MOURNING CARDS PAPER & envelopes, 
All kinds. Pales Co., 363 Canal St., New 
York City. 


AUTO BUMPER SIGNS for printers. Sam- 
ples $.25. Robert Maltz, Towanda, Pa. 




















PRINTERS’ ART SERVICE 


DESIGNS AND CUTS made to order. Write 
for assortment of free samples. Balda Art 
Service, Dept. 8, Oshkosh, Wis. 











RUBBER ENGRAVING & MATERIAL 





LEARN LINOTYPE—Home study or at 
school. World’s best system. Free catalogue, 
Easy terms. Milo Bennett School, Maumee, 0, 


STEEL RULE DIES—DIE CUTTING 


WM. A. FREEDMAN CORP.Steel Rule Dies 
that satisfy. 655 6th Ave., at 21st St, 
New York. Chelsea 3-02338. 

















STRIP MATERIAL 


LEADS AND SLUGS twelve cents per 
pound in lots totaling one hundred or more 
pounds delivered freight prepaid to any rail 
freight station in the United States. Elrod 
east from Linotype metal. Terms net cash 
with order. Write for chart showing over 
one hundred hand finished rule faces from 
two thru thirty-six point. Dealers wanted. 
Stripfounders, 1135 Cambridge Ave., Chgo. 


ELROD Cast Rules, Leads and Slugs. Spe- 
cial prices for 100 lb, orders. Highest qual- 
ity. Dealers wanted. Ray-Co. Supply Hse., 
231 W. Illinois St., Chicago. 














Our new Readco oil resisting material 
wears longer and prints better. We also 
make Readco moulded rubber plates. 


REPUBLIC ENGRAVING & DESIGNING 
COMPANY 
311 N. Desplaines St., Chicago, Ill. 
718 Atlantic Ave., Brooklyn, N. Y. 
214 N. Sixth St., St. Louis, Mo. 
156 Second St., San Francisco, Calif. 


TYPE 


NEW FDRY. TYPE complete fonts 25A-50a 
6 pt., $1.25; 8 pt., $1.65; 10 pt., $2.60; 
12 pt., $3.30; 14 pt. to 36 pt., special 
prices. 4 fts. Copp. Plate Gothic, 6 pt. 1-2- 
3-4, $2. 4 fts. Copp. Pl. Gothic, 12 pt, 
1-2-3-4, $2.50. New Catalog Type Faces 
sent free Dept. 9, RULEX TYPE CORP., 
549 S. Wells St.. Chicago. 








CALENDAR 


Plates for Every Purpose. 
200 Styles and Sizes. 
Send 25c for Catalog. 


FRANKLIN COLORTYPE CO. (; 





PLATES 


ALMANACS 


printed from Franklin Plates 
save typesetting problems 
Ask for information 


ontiac Ene & kee, Co.) 808 W. Van Buren St., Chicago 
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Highest 
Grade 


Latest models in all 
Standard Makes. 


FIRST SEE IF 
HOOO 
ot a OLe) 












Rebuilt 
Machinery 


Guaranteed to per- 
form equal to new. 


Complete Line Equipment for Printers and Boxmakers 


CYLINDER PRESSES: 
Two color Miehles 56-62-65-70. 
Single Color Miehles, all sizes. 
Babeock and Premiers. 

No. 4 Miehle Automatic Unit. 
NOTE: Feeders and extension 
deliveries for above machines if 
desired. 


Miller Units. 


AUTOMATICS and PLATENS: 
Miehle Verticals. 

Style B and No. 2 Kellys. s 
Miller Simplex and Major. 30” to 50” Power Cutters—all 
10xt5 and {2x!8 Kluge and standard 


14x22 Laureate and Colts Arm- 
ory. Open jobbers, all sizes. 


CUTTERS and Miscellaneous : 


30” Diamond Power hand clamp 


Composing reom stones. 
Patent base. 


2—70” Two color Miehles Serial Nos. 16,000—Dexter Suction feeders, ext. del. 
1—65” Miehle perfecting press Serial No. 16,000—Dexter Suction feeder ext. del. 
These presses equipped with 220 Volt—60 Cycle 3 phase motors and controls. 


HOOD-FALCO CORPORATION 


Chicago office, 608 S. Dearborn St., Tel. Harrison 5643 
New York office, 225 Varick Street, Tel. Walker 1554 
Boston office, 420 Atlantic Avenue, Tel. Hancock 3115 











TYPE CASTING MACHINES 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, Illinois. 


TYPE MOLDS 


MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger, Type 
Founders Engineer, 859 N. Franklin St., 
Chicago. 




















WANTED 


WE BUY FOR CASH—Pictures, Novelties, 
Post Cards, Blotters, Discontinued Lines, 
Paper, Envelopes, Books, Sheet Music, Pre- 
miums, Holiday Goods, over-runs, or other 
merchandise which may be difficult to dis- 
i. Submit samples and quantities with 
owest cash price acceptable. Quick action. 
Fantus, 525 S. Dearborn St., Chicago. 


PRINTERS SUPPLIES 


Dealers wanted everywhere to sell 
Printers Supplies. Write for our 
proposition. 


“FRANKS” 


Known from Coast to Coast. 
™ 8354 W. Harrison St., Chicago, Ill. 

















WANTED FOR CASH 
Style B Kelly —_ or Miehle Vertical 
also 


No. 4 Miehle with Swing Back Feeder 
38” Seybold Paper Cutter 

Cleveland B Folder with Feeder 

Other Bindery Equipment 

Would be interested in complete plant; ad- 
vise full details. Box 357, G.A.M. 








WANTED 


WANTED—Monotype Composition Caster, 
Type and Rule Caster, molds and matrices. 
Thompson Type Caster. Address Box 346, 
G.A.M. 


WANTED FOR CASH Cleveland Model O or 
Model B with Suction Pile Feeder. State 
full particulars, serial number, etc. Address 
Box 356, G.A.M 


WANTED TO BUY: Rotaprint or multilith; 
must be perfect condition and bargain, 
Addess Box 366, care G.A.M. 


32 PAGE ROTARY Magazine press 
equipped with folder. Give full details first 
letter. Address Box 364, G.A.M. 


SMALL OFFSET Press about 17x22 and 
22x34. Give full details first letter. Ad- 
dress Box 365, Graphic Arts Monthly. 
























TS Fe 


64 The Graphic Arts Monthly 








WANTED 


No. 14 LINOTYPE, Late Style. Give full 
particulars, price and serial. Address Box 
No. 367, Graphic Arts Monthly. 


WANTED (REPRESENTATIVES) 
PRINTING INK SALESMEN! We have a 
novel proposition for you. Investigate. 


Quality Ink Company, 655 So. Wells Street, 
Chicago. 




















WIRE 
WIRE for stitching— Uniform gauge — 


proper temper—Quality guaranteed. The 
Seneca Wire & Mfg. Co., Fostoria, Ohio. 


WOOD GOODS 


REGLETS & FURNITURE—“Best Made”— 
yard lengths and handy fonts, in stock. 

CUTTING STICKS—made of select, hard, 
rock maple (same as used for wood 
type)—all sizes in stock. 

TINT BLOCKS—Borders, Triangles, etc.— 
made to order. 

WOOD TYPE—Send 8c for catalog. 
American Wood Type Mfg. Co., 270 
Lafayette Street, New York City. 


WOOD TYPE 
BUY DIRECT—wWood type, cutting sticks, 
reglets, borders, etc. Catalog FREE. Acme 
Wood Type Co., 61 Beekman St., N. Y. O. 





























NICCODUSTER Automatic Process Em- 
bossing Machine 18”—In running con- 
dition—for quick sale $140.00. 
National Graphic Arts 
224 W. Superior St., Chicago, Ill. 
Delaware 3125 

















America’s Finest Printing Inks 


FRANK'S 


Branches in All Principal Cities 
3354 W. Harrison St. CHICAGO, ILL. 
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eee and the world trades with 


Sleep ona “they'll leave you alone.” 
—The Irish Printer. 




















Type 


with . 


in the wearing quality of type. Wear is not 

Character all. Accuracy is what makes or mars the 
appearance of the printed page. © Po- 

. sitioning of the type on body, set on body 

of each character, the condition of matrices 
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T... is a vast difference ) 
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as to depth, side and head bearing, are } 
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Accuracy 
" important. M&lL Foundry Type is made 


by men who have been trained many years 


p 

} 

| 

| 
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} 

| 

. Appearance in American and Foreign Foundries. They 
know only type accuracy. ® M&L Foundry 

} Type is made from special metals, com- 

7 pounded, smelted and refined at our direc- 

} tion. Special type casting machines, de- 

] signed and built for M&L Type Foundry 

; are giving the printing industry that ac- 
curacy and quality which is required to pro- 

} duce impressive printing. ® Operated inde- 

; pendently—15,000 square feet of floor space 

, 

| 

} 

} 

| 
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sundries, including Hand Finished Metal 
rule and Brass rule. 


MeL Type Foundry 


A DIVISION OF THE M & L TYPESETTING & ELECTROTYPING COMPANY ' 


4001 RAVENSWOOD AVENUE, CHICAGO, ILL. 


M&L is at YOUR service twenty-four hours of each working day 
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devoted exclusively to making type and type 
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[BECKE 
TEXT) 


Do You Know Beckett Text? 


If every printer and advertising man knew Beckett and Buckeye Text as well 
as he knows Buckeye and Beckett Covers we should speedily become in the 
Text field what we have long been in the Cover field — the undisputed lead- 
ers © The new Beckett Text is a particularly fascinating paper and very low 
in cost. The White and India are made in both 70-lb. and 80-lb. weights in 
both wove and laid — all with deckle edge e The colors — Blue, Green, Corn 
and Gray — have a subdued Granite effect which is highly artistic and ap- 
pealing ® You will produce more beautiful printing at lower cost if you have 
a Beckett Text sample book in your office. It is yours on request. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, since 1848 








